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A ll good things come to those who wait.” 
�at adage couldn’t be truer for Mon-

day Properties and Arlington County, 
which landed the U.S. headquarters of Nestle S.A., 
the Swiss food and beverage maker.

�e headquarters shift from Glendale, Califor-
nia, will bring nearly 750 jobs and fill nearly half 
of an empty 35-story tower than has loomed over 
the city’s skyline — and real estate subconscious — 
since it delivered in the fall of 2013. �e company 
will occupy 40 percent of 1812 N. Moore St. — ini-
tially 206,000 square feet but expected to grow to 
250,000 square feet.

It was a major economic development win for 
the commonwealth at a time when uncertainty 
reigns over Northern Virginia’s sluggish office 
market.

“�is one, to be honest with you, is special 
for us,” Gov. Terry McAuliffe said at the Feb. 1 
announcement.

Paul Bakus, president of Nestle corporate 
affairs based in D.C., said Nestle kicked off a 
nationwide search in advance of its 2021 Glen-
dale lease expiration. Virginia courted the com-
pany for more than a year; other potential loca-
tions included Georgia and Texas. 

Bakus said more of the company’s customers 
and assets are located on the East Coast than on 
the West Coast, making a shift here logical. 

Rosslyn and Northern Virginia emerged as 
the top choice for a host of reasons, including 
housing, transportation and the school system. 
He characterized Metro as a phenomenal system, 
despite the rail network’s current woes, and noted 
Glendale workers don’t have an equivalent to it.

“We did our homework. �is wasn’t a rushed 
decision, and it wasn’t a fast decision,” Bakus said. 
“It became, I don’t want to say, the obvious choice, 
but it became the right choice.”

Tim Helmig, president of Monday Proper-
ties, said his company initiated talks with Nes-
tle in October and the deal took three months to 
complete.

“We had known that they had been in the 
market for a considerable amount of time, and 
their advisers had encouraged them to look a lit-
tle more broadly in the Northern Virginia market 
after they had been in the market for some time,” 
Helmig said. “I think they recognized immediately 
the strong attributes of the market and there was 
a desire to consummate the transaction.”

Despite losing major tenants to other deals, 
Helmig said Monday resisted the temptation to 
break up the building’s prime upper floors.

“Our objective was to maintain our presence in 
the marketplace for attracting a world-class cor-
porate tenant, and if we had broken up the build-
ing in smaller blocks we certainly would compro-
mise our initial thesis,” Helmig said.

Monday’s decision to forge ahead with con-
struction of the building was a sign of optimism as 
the region and country began to emerge from the 
Great Recession, but that momentum was slowed 
by a confluence of factors, with Rosslyn hit hard 

by base realignment and the region hit by federal 
austerity measures known as sequestration.

“What was unforeseen was the legislation 
that led to a once-in-a-lifetime occurrence in the 
larger Northern Virginia market that extracted 
millions of dollars in federal spending from the 
marketplace,” Helmig said. “We had little choice 
but to finish the building. However, we believed 
long-term in our thesis, and that is building a 
world-class building in a world-class submarket, 
and eventually a third party would recognize the 
value proposition that we were delivering to the 
marketplace.”

“It’s very exciting news, and it makes the center of Rosslyn that much more of an 
exciting downtown, active center of activity in the region, a business center of 
activity complemented by the residents of Central Place, the CEB Tower of course, 
and other nearby apartment buildings. So it’s very exciting stuff, very exciting stuff.”
PETER GREENWALD, chairman of the Rosslyn Business Improvement District’s executive committee and senior adviser  
at Penzance Cos. 

RENDERING COURTESY NESTLE

1812 N. Moore, the tallest 
building in the region (for 
now), will have Nestle 
signs on two sides.

RDescription: International food and 
beverage maker with about 335,000 
employees worldwide and more than 
2,000 brands 
RHeadquarters: Vevey, Switzerland
R2015 global revenue: $89.4 billion (on 
track for $92 billion in 2016)
R2015 U.S. sales: $26 billion
RFounded: 1866 as the Anglo-Swiss 
Condensed Milk Co.
RNotable brands: Purina, Friskies, 
Co¢ee-mate, Stou¢er’s, DiGiorno, Pure 
Life Water, Gerber
RU.S. factories: 87 in 47 states
RU.S. employees: 51,000

R ABOUT NESTLE

Nestle USA CEO Paul Grimwood

R THE DEAL AT 1812 N. MOORE ST.

RLease size: 206,000 square feet, with plans to 
expand to more than 250,000 square feet over 
time
ROccupying: Floors 27 through 35 of the 
537,000-square-foot building
RJobs: 750 
RInvestment: $40 million to build out space
RIncentives: $6 million grant from the 
Commonwealth Opportunity Fund, with match 
from Arlington, plus a $4 million Virginia 
Economic Development Incentive Grant
RSignage: Nestle logo will adorn two sides of 
the building, facing the National Mall on one side 
and Georgetown on the other. 

RChanges: A separate entrance will be added 
specifically for the company through what had 
been 8,500 square feet set aside as a restaurant 
on North Moore Street. A 15,000-square-foot 
state-of-the-art conference facility will be 
constructed on the 24th floor. And the wellness 
center will be more than doubled in size and will 
include space for spinning, yoga and pilates.
RTenant rep: CBRE brokers  
Lou Christopher and R. Todd Doney
RLandlord rep: Monday Properties’ Tim Helmig, 
Austin Freeman and John Wharton and Evan 
Behr and Doug Mueller from JLL
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A ll good things come to those who wait.” 
�at adage couldn’t be truer for Mon-

day Properties and Arlington County, 
which landed the U.S. headquarters of Nestle S.A., 
the Swiss food and beverage maker.

�e headquarters shift from Glendale, Califor-
nia, will bring nearly 750 jobs and fill nearly half 
of an empty 35-story tower than has loomed over 
the city’s skyline — and real estate subconscious — 
since it delivered in the fall of 2013. �e company 
will occupy 40 percent of 1812 N. Moore St. — ini-
tially 206,000 square feet but expected to grow to 
250,000 square feet.

It was a major economic development win for 
the commonwealth at a time when uncertainty 
reigns over Northern Virginia’s sluggish office 
market.

“�is one, to be honest with you, is special 
for us,” Gov. Terry McAuliffe said at the Feb. 1 
announcement.

Paul Bakus, president of Nestle corporate 
affairs based in D.C., said Nestle kicked off a 
nationwide search in advance of its 2021 Glen-
dale lease expiration. Virginia courted the com-
pany for more than a year; other potential loca-
tions included Georgia and Texas. 

Bakus said more of the company’s customers 
and assets are located on the East Coast than on 
the West Coast, making a shift here logical. 

Rosslyn and Northern Virginia emerged as 
the top choice for a host of reasons, including 
housing, transportation and the school system. 
He characterized Metro as a phenomenal system, 
despite the rail network’s current woes, and noted 
Glendale workers don’t have an equivalent to it.

“We did our homework. �is wasn’t a rushed 
decision, and it wasn’t a fast decision,” Bakus said. 
“It became, I don’t want to say, the obvious choice, 
but it became the right choice.”

Tim Helmig, president of Monday Proper-
ties, said his company initiated talks with Nes-
tle in October and the deal took three months to 
complete.

“We had known that they had been in the 
market for a considerable amount of time, and 
their advisers had encouraged them to look a lit-
tle more broadly in the Northern Virginia market 
after they had been in the market for some time,” 
Helmig said. “I think they recognized immediately 
the strong attributes of the market and there was 
a desire to consummate the transaction.”

Despite losing major tenants to other deals, 
Helmig said Monday resisted the temptation to 
break up the building’s prime upper floors.

“Our objective was to maintain our presence in 
the marketplace for attracting a world-class cor-
porate tenant, and if we had broken up the build-
ing in smaller blocks we certainly would compro-
mise our initial thesis,” Helmig said.

Monday’s decision to forge ahead with con-
struction of the building was a sign of optimism as 
the region and country began to emerge from the 
Great Recession, but that momentum was slowed 
by a confluence of factors, with Rosslyn hit hard 

by base realignment and the region hit by federal 
austerity measures known as sequestration.

“What was unforeseen was the legislation 
that led to a once-in-a-lifetime occurrence in the 
larger Northern Virginia market that extracted 
millions of dollars in federal spending from the 
marketplace,” Helmig said. “We had little choice 
but to finish the building. However, we believed 
long-term in our thesis, and that is building a 
world-class building in a world-class submarket, 
and eventually a third party would recognize the 
value proposition that we were delivering to the 
marketplace.”

“It’s very exciting news, and it makes the center of Rosslyn that much more of an 
exciting downtown, active center of activity in the region, a business center of 
activity complemented by the residents of Central Place, the CEB Tower of course, 
and other nearby apartment buildings. So it’s very exciting stuff, very exciting stuff.”
PETER GREENWALD, chairman of the Rosslyn Business Improvement District’s executive committee and senior adviser  
at Penzance Cos. 

RENDERING COURTESY NESTLE

1812 N. Moore, the tallest 
building in the region (for 
now), will have Nestle 
signs on two sides.

RDescription: International food and 
beverage maker with about 335,000 
employees worldwide and more than 
2,000 brands 
RHeadquarters: Vevey, Switzerland
R2015 global revenue: $89.4 billion (on 
track for $92 billion in 2016)
R2015 U.S. sales: $26 billion
RFounded: 1866 as the Anglo-Swiss 
Condensed Milk Co.
RNotable brands: Purina, Friskies, 
Co¢ee-mate, Stou¢er’s, DiGiorno, Pure 
Life Water, Gerber
RU.S. factories: 87 in 47 states
RU.S. employees: 51,000

R ABOUT NESTLE

Nestle USA CEO Paul Grimwood

R THE DEAL AT 1812 N. MOORE ST.

RLease size: 206,000 square feet, with plans to 
expand to more than 250,000 square feet over 
time
ROccupying: Floors 27 through 35 of the 
537,000-square-foot building
RJobs: 750 
RInvestment: $40 million to build out space
RIncentives: $6 million grant from the 
Commonwealth Opportunity Fund, with match 
from Arlington, plus a $4 million Virginia 
Economic Development Incentive Grant
RSignage: Nestle logo will adorn two sides of 
the building, facing the National Mall on one side 
and Georgetown on the other. 
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specifically for the company through what had 
been 8,500 square feet set aside as a restaurant 
on North Moore Street. A 15,000-square-foot 
state-of-the-art conference facility will be 
constructed on the 24th floor. And the wellness 
center will be more than doubled in size and will 
include space for spinning, yoga and pilates.
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Lou Christopher and R. Todd Doney
RLandlord rep: Monday Properties’ Tim Helmig, 
Austin Freeman and John Wharton and Evan 
Behr and Doug Mueller from JLL
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A ll good things come to those who wait.” 
�at adage couldn’t be truer for Mon-

day Properties and Arlington County, 
which landed the U.S. headquarters of Nestle S.A., 
the Swiss food and beverage maker.

�e headquarters shift from Glendale, Califor-
nia, will bring nearly 750 jobs and fill nearly half 
of an empty 35-story tower than has loomed over 
the city’s skyline — and real estate subconscious — 
since it delivered in the fall of 2013. �e company 
will occupy 40 percent of 1812 N. Moore St. — ini-
tially 206,000 square feet but expected to grow to 
250,000 square feet.

It was a major economic development win for 
the commonwealth at a time when uncertainty 
reigns over Northern Virginia’s sluggish office 
market.

“�is one, to be honest with you, is special 
for us,” Gov. Terry McAuliffe said at the Feb. 1 
announcement.

Paul Bakus, president of Nestle corporate 
affairs based in D.C., said Nestle kicked off a 
nationwide search in advance of its 2021 Glen-
dale lease expiration. Virginia courted the com-
pany for more than a year; other potential loca-
tions included Georgia and Texas. 

Bakus said more of the company’s customers 
and assets are located on the East Coast than on 
the West Coast, making a shift here logical. 

Rosslyn and Northern Virginia emerged as 
the top choice for a host of reasons, including 
housing, transportation and the school system. 
He characterized Metro as a phenomenal system, 
despite the rail network’s current woes, and noted 
Glendale workers don’t have an equivalent to it.

“We did our homework. �is wasn’t a rushed 
decision, and it wasn’t a fast decision,” Bakus said. 
“It became, I don’t want to say, the obvious choice, 
but it became the right choice.”

Tim Helmig, president of Monday Proper-
ties, said his company initiated talks with Nes-
tle in October and the deal took three months to 
complete.

“We had known that they had been in the 
market for a considerable amount of time, and 
their advisers had encouraged them to look a lit-
tle more broadly in the Northern Virginia market 
after they had been in the market for some time,” 
Helmig said. “I think they recognized immediately 
the strong attributes of the market and there was 
a desire to consummate the transaction.”

Despite losing major tenants to other deals, 
Helmig said Monday resisted the temptation to 
break up the building’s prime upper floors.

“Our objective was to maintain our presence in 
the marketplace for attracting a world-class cor-
porate tenant, and if we had broken up the build-
ing in smaller blocks we certainly would compro-
mise our initial thesis,” Helmig said.

Monday’s decision to forge ahead with con-
struction of the building was a sign of optimism as 
the region and country began to emerge from the 
Great Recession, but that momentum was slowed 
by a confluence of factors, with Rosslyn hit hard 

by base realignment and the region hit by federal 
austerity measures known as sequestration.

“What was unforeseen was the legislation 
that led to a once-in-a-lifetime occurrence in the 
larger Northern Virginia market that extracted 
millions of dollars in federal spending from the 
marketplace,” Helmig said. “We had little choice 
but to finish the building. However, we believed 
long-term in our thesis, and that is building a 
world-class building in a world-class submarket, 
and eventually a third party would recognize the 
value proposition that we were delivering to the 
marketplace.”

“It’s very exciting news, and it makes the center of Rosslyn that much more of an 
exciting downtown, active center of activity in the region, a business center of 
activity complemented by the residents of Central Place, the CEB Tower of course, 
and other nearby apartment buildings. So it’s very exciting stuff, very exciting stuff.”
PETER GREENWALD, chairman of the Rosslyn Business Improvement District’s executive committee and senior adviser  
at Penzance Cos. 

RENDERING COURTESY NESTLE

1812 N. Moore, the tallest 
building in the region (for 
now), will have Nestle 
signs on two sides.

RDescription: International food and 
beverage maker with about 335,000 
employees worldwide and more than 
2,000 brands 
RHeadquarters: Vevey, Switzerland
R2015 global revenue: $89.4 billion (on 
track for $92 billion in 2016)
R2015 U.S. sales: $26 billion
RFounded: 1866 as the Anglo-Swiss 
Condensed Milk Co.
RNotable brands: Purina, Friskies, 
Co¢ee-mate, Stou¢er’s, DiGiorno, Pure 
Life Water, Gerber
RU.S. factories: 87 in 47 states
RU.S. employees: 51,000

R ABOUT NESTLE

Nestle USA CEO Paul Grimwood

R THE DEAL AT 1812 N. MOORE ST.

RLease size: 206,000 square feet, with plans to 
expand to more than 250,000 square feet over 
time
ROccupying: Floors 27 through 35 of the 
537,000-square-foot building
RJobs: 750 
RInvestment: $40 million to build out space
RIncentives: $6 million grant from the 
Commonwealth Opportunity Fund, with match 
from Arlington, plus a $4 million Virginia 
Economic Development Incentive Grant
RSignage: Nestle logo will adorn two sides of 
the building, facing the National Mall on one side 
and Georgetown on the other. 

RChanges: A separate entrance will be added 
specifically for the company through what had 
been 8,500 square feet set aside as a restaurant 
on North Moore Street. A 15,000-square-foot 
state-of-the-art conference facility will be 
constructed on the 24th floor. And the wellness 
center will be more than doubled in size and will 
include space for spinning, yoga and pilates.
RTenant rep: CBRE brokers  
Lou Christopher and R. Todd Doney
RLandlord rep: Monday Properties’ Tim Helmig, 
Austin Freeman and John Wharton and Evan 
Behr and Doug Mueller from JLL
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the city’s skyline — and real estate subconscious — 
since it delivered in the fall of 2013. �e company 
will occupy 40 percent of 1812 N. Moore St. — ini-
tially 206,000 square feet but expected to grow to 
250,000 square feet.

It was a major economic development win for 
the commonwealth at a time when uncertainty 
reigns over Northern Virginia’s sluggish office 
market.

“�is one, to be honest with you, is special 
for us,” Gov. Terry McAuliffe said at the Feb. 1 
announcement.

Paul Bakus, president of Nestle corporate 
affairs based in D.C., said Nestle kicked off a 
nationwide search in advance of its 2021 Glen-
dale lease expiration. Virginia courted the com-
pany for more than a year; other potential loca-
tions included Georgia and Texas. 

Bakus said more of the company’s customers 
and assets are located on the East Coast than on 
the West Coast, making a shift here logical. 

Rosslyn and Northern Virginia emerged as 
the top choice for a host of reasons, including 
housing, transportation and the school system. 
He characterized Metro as a phenomenal system, 
despite the rail network’s current woes, and noted 
Glendale workers don’t have an equivalent to it.

“We did our homework. �is wasn’t a rushed 
decision, and it wasn’t a fast decision,” Bakus said. 
“It became, I don’t want to say, the obvious choice, 
but it became the right choice.”

Tim Helmig, president of Monday Proper-
ties, said his company initiated talks with Nes-
tle in October and the deal took three months to 
complete.

“We had known that they had been in the 
market for a considerable amount of time, and 
their advisers had encouraged them to look a lit-
tle more broadly in the Northern Virginia market 
after they had been in the market for some time,” 
Helmig said. “I think they recognized immediately 
the strong attributes of the market and there was 
a desire to consummate the transaction.”

Despite losing major tenants to other deals, 
Helmig said Monday resisted the temptation to 
break up the building’s prime upper floors.

“Our objective was to maintain our presence in 
the marketplace for attracting a world-class cor-
porate tenant, and if we had broken up the build-
ing in smaller blocks we certainly would compro-
mise our initial thesis,” Helmig said.

Monday’s decision to forge ahead with con-
struction of the building was a sign of optimism as 
the region and country began to emerge from the 
Great Recession, but that momentum was slowed 
by a confluence of factors, with Rosslyn hit hard 

by base realignment and the region hit by federal 
austerity measures known as sequestration.

“What was unforeseen was the legislation 
that led to a once-in-a-lifetime occurrence in the 
larger Northern Virginia market that extracted 
millions of dollars in federal spending from the 
marketplace,” Helmig said. “We had little choice 
but to finish the building. However, we believed 
long-term in our thesis, and that is building a 
world-class building in a world-class submarket, 
and eventually a third party would recognize the 
value proposition that we were delivering to the 
marketplace.”

“It’s very exciting news, and it makes the center of Rosslyn that much more of an 
exciting downtown, active center of activity in the region, a business center of 
activity complemented by the residents of Central Place, the CEB Tower of course, 
and other nearby apartment buildings. So it’s very exciting stuff, very exciting stuff.”
PETER GREENWALD, chairman of the Rosslyn Business Improvement District’s executive committee and senior adviser  
at Penzance Cos. 
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the building, facing the National Mall on one side 
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RChanges: A separate entrance will be added 
specifically for the company through what had 
been 8,500 square feet set aside as a restaurant 
on North Moore Street. A 15,000-square-foot 
state-of-the-art conference facility will be 
constructed on the 24th floor. And the wellness 
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