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Powerful reach with an integrated campaign

Having a presence on multiple platforms will escalate your reach and put you in front of our users who get their news when, where and how it's most convenient for them. Integrated print,
digital and events into your annual campaign will allow you to reach potential clients at the maximum level.

WEEKLY JOURNAL
CHARLOTTE ; - i
susiness Journat B _ The Qharlotte Busmes§ Journal
publishes weekly, 52 times a year,
every Friday.

DIGITAL ADVERTISING
The Charlotte Business Journal reaches an unduplicated
subscriber audience on a daily basis.

351,000

average monthly unique visitors (subtotal Nov. YTD/11 months)

1,475,000

average monthly page views

73%

of subscribers influence purchasing decisions

45 minutes

average time spent reading each issue

87%

read 3 or more of the past 4 issues

11,000

weekly distribution

WHO IS READING THE CHARLOTTE BUSINESS JOURNAL Reach potential clients in these fields:

- Legal services - Engineering
84% of all readers are college or post graduate educated. 68% of all readers are holding management positions or above. + Health * Nonprofit
« Banking « Accounting
PRINT STATS DIGITAL STATS « Insurance + Manufacturing
2,000,000 average net worth . 1,300,000 average net worth . « Real estate - Government
- Construction « Education
» Technology « Architecture
- and more
$141,000 o $220,000 =
average household income average household income
management 50 management 50
positions average age positions average age
CHARLOTTE
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Display advertising rates

Adsize  Open $10k $20k $40k $60k $80k $100k $125k
$21,090 $16,870 $13,310  $11,445 $10,240 $9,215 $8,190 $5,270
$14,928  $14,928 $9,796 $7682  $7050  $5486  $4,702 $3,766
$8,794 $6,766  $5,495 $4,313  $3,956  $3,076  $2,638 $2,112
m $8,514  $6,550 $5,322 $4,176 $3,831 $2,981 $2,654  $2,044
$5,408  $4,242  $3,449 $2,704  $2,485 $1,933 $1,696 $1,323
$4,273  $3,298 $2,674  $2,096 $1,927 $1,499 $1,283 $1,025
$3,442 $2,622 $2,128 $1,672 $1,531 $1,190 $1,023 $817
$1,834 $1,410 $1,150 $902 $828 $644 $552 $443
m $2,490 $1,935 $1,571 $1,212 $1,093 $848 $728 $604

All rates are net, based on
annual campaign investments

COLOR CHARGES
Black plus one color: $400. Black plus two colors: $600.
Process 4-color: $800.

GUARANTEED POSITION FEE

25% for all guaranteed positions.

Full page minimum ad size opposite the Top 25 List;
1/4 page minimum ad size all other positions.

CANCELLATION
Cancellation of an ad or a change in its schedule must be received in writing before the
insertion deadline. Ads cancelled after insertion deadline will be billed at 100%.

DISCOUNTS BASED ON TOTAL SPEND

Discounts are determined by combining the total spend in the Charlotte Business Journal
including sponsorship, print and digital products within the contract period. Contract begins
with date of first insertion and must be fulfilled within a twelve-month period. Pre-printed
inserts may also be included as part of your contract. Contracts guarantee the rate earned
and ad sizes may vary during contract period. Refer to the column under the spend amounts
for rate of desired size. Rates subject to change during contract period.
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Ad size  Open $10k $20k $40k $60k $80k $100k $125k
$4,335 $3465 $2820 $2170 $1950  $1520 $1,300  $1,085
$4189  $3350  $2721 $2001 $1883  $1467 $1259  $1,046
$2214  $1770  $1438  $1107  $995  $775  $663  $556
$3540  $2,831 $2205  $1770  $1591  $1239  $1061  $887
$4106 $3285 $2668 $2050  $1846  $1438  $1220  $1,025

Triangle -
(oL IRIEO: -l $4,009  $3,208 $2,601  $2,004 $1,806 $1,403 $1,204 $1,005

(Leads section only)
$1,020 $815 $665 $510 $460 $355 $305 $255
Front Page Silent

ent (Logo) Ad
(Logo) Ad $2,450  $1,960  $1,590  $1225  $1,100 $855 $735 $615
U-Shape
$8,207 $6,564 $5,335 $4,106 $3,693 $2,872 $2,464  $2,050
CIGEIENVEYEY  $4,009 $3,208 $2,601 $2,004 $1,806 $1,403 $1,204 $1,005
$1,020 $815 $665 $510 $460 $355 $305 $255
Special Report
Microbar* $2,040 $1,630 $1,325 $1,020 $920 $715 $610 $510
(Skybox + Microbar)
Film Strip
$2163  $1729  $1408  $1,081 $974  $760  $648 $541
List In-Line Logo $500 — — = — — — _
$2,325  $1.860  $1510  $1165 $1,050  $815  $700  $580

*Limited to special section or event sponsors only

CREDIT, PAYMENT AND COMMISSIONS

All first-time advertisers must pre-pay and payment must accompany all copy until credit

has been established with the Credit Department. Payment by check, Visa, MasterCard or
American Express. All advertisers must submit a Credit Application. Terms of credit extension
to advertisers is Net 30 Days. No cash discounts. Any discrepancies in advertising invoices
must be questioned within 10 days of publication. Agencies must submit a Credit Application.
Agency disclaimers will be honored only after the client submits a Credit Application and
letter acknowledging financial responsibility for all advertising placed on their behalf by their
Agency of Record. Ad materials that require production or camera work will be charged at the
appropriate rate. All advertising transactions with the Charlotte Business Journal are subject to

the publication’s advertising terms and conditions.
CHARLOTTE
BUSINESS JOURNAL
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Book of Lists advertising

STRATEGIC AND EYE-CATCHING

The most valuable annual business reference guide for the Charlotte region.

The Book of Lists is a compilation of the Charlotte Business Journal's weekly lists.
Valuable to many powerful employers in the area, exposure in this publication is crucial.
Sold year-round. Book of Lists ads are non-cancelable. All rates are net.

ADDITIONAL SPONSORSHIP OPPORTUNITIES ARE AVAILABLE
Ask your account executive today!

2016 DEADLINES

Issue date: December 22

Space reservation deadline: October 6
Work-up materials due: October 13
Camera-ready ads due: October 20

Color is included.

BOOK OF LIST STATS*

» Year long shelf life

» On average, it is read close to 20 times by each of our 25,000 subscribers.

» Read by decision makers, not just sales people. CEQ'’s use it has a benchmark.
» 1/3 of people have contacted advertisers due to their presence in the book.

» 75% of readers view advertisers in the BOL as leaders in their field.
*Readex Survey 2014
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Book of Lists display advertising sizes and rates

The Book of Lists is a perfect-bound publication measuring 10.75 inches wide and 14 inches tall. Color is included.

1/8 Horizontal

4.875w x 3h
1/2 Vertical 1/8 Vertical
4.875w x 13.125h 1/4 Vertical
E 2.375w x 13.125h 2:375wx 6.50
2-Page Spread Full 1/2 Horizontal 1/4 Square :
21w x 13.125h 10w x 13.125h 10w X 6.5h 4.875w x 6.5h 1/4 Horizontal List Strip
10w x 3h 10w x 1.25h
ADS IN COVER POSITIONS Adsize  Open $10k $20k $40k $60k $80k $100k $125k
« Trim size is 10.75 x 14.75 2 page spread $15,674 $12,539 $10,188 $7,837 $7,053 $5,486 $4,702 $3,919
+ Add 0.25” bleed on all sides $9,234 $7,387 $6,002 $4,617 $4,155 $3,232 $2,770 $2,309
Place marks OUTSIDE the bleed $8,939 $7152 $5811  $4,470  $4,023  $3129  $2,682  $2,235
* Recommended image area: 10 x 14 $5678  $4,543 $3,691 $2,839 $2,555 $1,987 $1,703 $1,420
Ads must be delivered at size. Ads that are submitted with $4,487 $3,590 $2,917 $2,244 $2,019 $1,570 $1,346 $1,122
dimensions dlffe.rent than listed above could be modified $3,614 $2,891 $2,349 $1,807 $1.626 $1.265 $1.084 $903
or stretched to fit the space that was reserved.
$1,925 $1,540 $1,252 $963 $866 $866 $578 $481

Partial page ads must have borders or artwork that clearly
defines the outer edge of the ad. A 0.5 pt rule will be added $3,265 $2,772 $2,403 $2,033 $1,909 $1,663 $1,540 $1.416
around any ad submitted with white space on any side. LY El deed  $10,000

CE &L $10,000
EGEY i EeaEd  $10,000

Index sponsorship [ (eXele]e}
Table of Contents $10,000

CAMERA-READY REQUIREMENTS sponsorship

« Ads must be submitted as PDF/X-1a files. Photoshop are not considered camera- Any Pantone or spot colors will be Greys should be set at a percentage of black

- Files must be prepared in a layout program ready. automatically converted to CMYK which my (K). See page 5 for instructions on how to
such as InDesign or QuarkXpress. Type must - Color ads must be Process CMYK only. result in an unexpected color shift. check for correct color in InDesign and
remain vector and fonts must be outlined Pantone and spot colors are never used « All type, logos or graphics intended to print Acrobat.
or embedded. PDF files created by Adobe (even if you're only paying for “one color”). solid black should be set at 100% black (K).

CHARLOTTE
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- ‘/D PARKSTERLING

CHAPTER SPONSORSHIP

Sponsor a chapter and stand out from the crowd all year long.
With only 11 available, it is definitely a first-come, first-served
offer, and they will go fast.

What you get with sponsorship:

» 1full page 4-color ad starting the chapter of your choice
» Logo on chapter table of contents as sponsor

» Logo on table of contents as sponsor

» Logo mentioned on cover as sponsor

» 2 strip ads placed throughout the book

» Sponsor letter

Investment: $10,000
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BOOKLET INSERT

Have your full page ads look and feel different. Glossy full

page inserts are available in 4, 8 or 12-page increments.
Overruns are available for extra charge. Ask for a quote.

Investment:

4-page: $10,000
8-page: $14,000
12-page: $16,000

*Insertion in chapter of choise is probable.
Positioning across from a particular list is not guaranteed.

00600000

TOU T AREA PRIVATE GOLF COURSES

LOGO ON THE LIST

If your company made a list during the year, you have the
opportunity to highlight that listing in the book. An affordable
way to really stand out and draw attention to your listing.

You get:

» Company logo beside listing (4-color included)
» Website below logo

» Yellow shading to further highlight listing
Investment: $400 per logo per list

CHARLOTTE
BUSINESS JOURNAL
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MEASURING up

Book of Lists advertising policies

SPECIAL BOOK OF LISTS DISCOUNTS
Purchase an ad/sign an agreement and earn a discount.

sozas

Table 0{ (Contents

ALPHABETICALLY

STANDARD FREQUENCY DISCOUNTS

Frequency discounts are determined by combining the total number
of insertions in the Charlotte Business Journal or any other special
publication, except the Book of Lists, within the contract period.
Contract begins with date of first insertion and must be fulfilled
within a 12-month period. Pre-printed inserts may also be included as
part of your frequency contract. Contracts guarantee the frequency _&,

rate earned and ad sizes may vary during contract period. Refer to '.é"

the column under the frequency for rate of desired size. Frequency i

discounts may also apply to each insertion in any additional City ) ""ZOHN RezicK
Business Journals Network publications. For multi-market options, "Wl

aaznz e300

contact your marketing consultant for more information regarding the ———

City Business Journals Network. v

AL NEIGHBORHOODS

Weaseen ©00000g

ASPART OF gup TOP.
251
WEASKED MECKLENBURG, ?‘Bf‘léigl[llvbfﬂs

CREDIT AND PAYMENT

All first-time advertisers must pre-pay, and payment must accompany
all copy until credit has been established with the credit department.
Payment by check, Visa, MasterCard or American Express. All
advertisers must submit a credit application. Terms of credit extension
to advertisers is net 30 days. No cash discounts. Any discrepancies in
advertising invoices must be questioned within 10 days of publication.

Agencies must submit a credit application. Agency disclaimers will be
honored only after the client submits a credit application and letter
acknowledging financial responsibility for all advertising placed on
their behalf by their agency of record.

All advertising transactions with the Charlotte Business Journal are
subject to the publication’s advertising terms and conditions, a
copy of which is available on our website and, if applicable, in our
advertising agreement.

: CHARLOTTE
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INserts

Open $10k $20k $40k $60k $80k $100k
$3,320 $2,545 $2,160 $1,540 $1,495 $1,160 $995

INSERT REQUIREMENTS

All insert rates are net and non-commissionable. Inserts must be submitted for approval 10 days prior
to publication. Any inserts resembling editorial content must have “Paid Advertising Supplement to
the Charlotte Business Journal” in 14-point type at the bottom of all pages. The word “catalog” may not
appear anywhere on an insert. All prices are for inserts weighing one ounce or less; each additional
1/2 ounce is a $500 increase. Inserts are available on a first-come, first-served basis. Postal regulations
govern insert requirements; publisher’s approval must be obtained before printing insert pieces.

Maximum insert size is 10” x 12.5”. Minimum insert size is 4” x 6” on 70# card stock.

INSERT DEADLINES AND DELIVERY

Reservations must be made by Wednesday, nine days prior to publication. Inserts must be delivered
to the mailing house on Friday, seven days prior to publication. Delivery and charges associated with
the inserts are the responsibility of the advertiser.

INSERTS SHOULD BE SENT TO: _
Attn: Alan West - by B

-on DY
BH Media Publishing = CLT W

l'lﬂl ](}&IHI.,
101 Wyndale Drive m Rull’lg.h

Lynchburg, VA 24501 ﬁ
phone 434-385-5444 =

Shipments should be labeled with:
» Charlotte Business Journal

» packing list

» insert date

» quantity of inserts

v

Promptly notify your advertising
sales representative when inserts
are shipped to the printer.
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REPRINTS

Featured in Charlotte Business Journal?
Market your success!

Show your customers your success with
Charlotte Business Journal reprints!

Your reprint is customized to your company
and many options are available including:

» Hard Copy Reprints | Prices vary by quantity
» Digital ePrints | Starting at $550

» Wall Plaques & Awards | Starting at $169

» Photos | Starting at $150

» Press Releases | Prices vary

Contact Catherine Burton at
cburton@bizjournals.com or 704-973-1142.

CHARLOTTE
BUSINESS JOURNAL
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Business Anniversaries Guide

Charlotte Business Journal wants to help you spread the word about your company’s birthday!
Considering nearly 95 percent of companies go out of business within the first five years of
opening up shop, we feel it's important to celebrate companies that have reached 5th, 10th,
20, 100th or other milestones. Perhaps even reaching one year is a milestone for you!

CELEBRATING 10 YEARS OF BUSINESS

Prestigious Longview celebrates its
10th anniversary this year!

Take advantage of this unique opportunity to launch your company’s year-long celebration in
this special advertising section. Tell your story to our readers. Help us understand the unique
ways companies survive through all phases of growth and development.

prestigious “Best in Sate” rankings, where it has been a fisture
among North Garolnas top 20 ever since ts 2003 opening,

Upon arrival members and their quest are greeted by one of our
Gateouse Staf. From there you wil b greeled by a golf taff
member ready to assist you with your golf bags o hat you can
experience a day on our Jack Nickiaus Signature Golf Caurse

TPI Gerified PGA teaching pros are avaiable on stffto take your
game to the next level. All of our staff are trained to treat members

the option for parents who want o eave ther chidren in a safe
emironment while dining i the Clubhouse or enjoying a round of
ool

What f anything, has changed since your husiness was
founded?

Over the past 10 years, Longview has branded itself as the
premier, private, gated country club community in all of Charlotte.

Iﬂm CLUB AT
2 and guests with down home southern hospitaity!

Our ciub membership fas grown by 20-30 new familes each

‘The Club at Longuiew is situated in a 500-acre private gated ‘year and continues to set itself apart as the “family’s” choice for a
The Club at Longview otte.
Founded 2003 'S\ﬂh! C‘uga‘t, Lcnnwew is its 220-acre, 18-hole Jack Nickiaus We recently added USPTA Tour Player Louis Vosloo to the
ignature Gol Course. vanks of our staffas the Diectorof Teais. Our family centered
8801 Longview Club Drive, Weddington, NG 28173
Lo d gton, In ddion tothe 18-holes of Signature o, vie also offer approach o programming across all areas has allowed the club to
RU N D ATE RU N D ATE (704) 443-2500 ‘generous practice areas located near the Clubhouse. With a full- grow tremendously over the past several years.
wwwtheclubationgview.com . 3
JANUARY 27 JUNE 23 z i s e —
What s th primary misionofyour company? 10 enfance and develop your game. No tee times required ‘would be successful?
Longuiew is passionately committed to providing ‘The magnificent Clubhouse offers dining faclies that provide Lon
guiew s been successful mainy due to the business
oo Couny s e o o MDA A Tl st ol . 25 wel as banquet and meeting
familles. We offer an environment that encourages the formation rooms. Whether S apecil ceczsion, . fauledgn and econonic st of o ourersti pares

CREATIVE DUE CREATIVE DUE

of enduring friendships and a family-cenered atmosphere.  Our o ey een % B EEE SERER An Rl

mision s e e es o memers by evurng professionals who will contibute to the social community that we

JANUARY 20 JUNE 16 persoalzed sec,osandng membersip v, g af Lonqviws e deal venu o hose whoeno a prile. s buing. . retpace 0 s a ay, iy a variey
Constent g au our our of actvites, and of golfwhere no te times are
Glub, spend time at the Club, and volunteer their and a comfortable, relaxed nincredivle required.
the quzhlyﬂ of rv;‘emheﬂrsh exuer;enne: a: the 5)\;:&) Lm\n‘gew s cmls‘lnel ;n‘e"'swe M‘:t o z\!m‘hhm enjoy an experience that is
ommited 1o the wel being of each of ur felow members and to  unlike thatof any other club n the region.
every member of our st The lovier level of the 10,000-square foo Actvty Cerfer R b e bersips arsnow
includes massage and steam rooms, state-0f-the-art workout oftered. The Cub at Longuiew now ofers Golf, Soci, Nationa,
. . . . . What sets your business apart from your competitors?  equipment, and a mulipurpose facilty with propramming fora  Gorparate and Junior Memberships. (Membership fo The Club at
Full page is broken down intoa 1 /2 age write-up and 1 /2 age branding advertisement “The Club at Longview features the only gated residential golf  varity offtness classes. Upstars, the Youth Lodge provdes Longview is contingent upon appiicaion approval by the member-
pag pag P pag 9 - Couse e Crariot o o G st i oot members chien sonelss S )

Both write-up and the ad are provided by the advertiser.

T2 Your new lifestyle awaits
\ just beyond the gates

CHARLOTTE

‘The Club at Longview now offers Golf, Social, National,
Corporate & Junior Membershiy

BUSINESS JOURNAL

BUSINESS
ANNIVERSARIES

CHARLOTTE
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Marketplace advertising rates

Ad size  Actual dimensions Open $10k $20k

m $1,815 $1,360 $1,190
so w0 s
$795 $595 $545
$605 $455 $410

Ad size  Actual dimensions Open $20k $60k

3.2 ¢ $335 $255 $205

$40k
$1,080
$820
$610
$575
$465
$375
$345
$285
$235
$175

$60k
$980

$680
$550
$510
$410
$330
$305
$255
$210
$160

$100k
$775

$520
$410
$375
$305
$250
$230
$190
$160
$125

*Contracts include Book of Lists ad. Banner pages are groupings of display ads under a specific top heading and are
published on a weekly, biweekly or monthly basis. Banner pages with less than three ads will run in the Marketplace

section. Rates include full color.

COLOR CHARGES
Black plus one color: $60.
Process 4-color: $110.

PAYMENT

All Marketplace ads must be prepaid. Payment must accompany all copy.
Payment is accepted by cash, check, VISA, Mastercard or American Express.
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Event listings | Online

Get the word out and target thousands of
influential leaders in the local business community.
List all of your upcoming events on our online
Business Events Calendar.

Listings don’t expire and will be active through

the day of your event.

FEATURED EVENT LISTING | $199

» Premium Placement - Your event listing will rise above
all other regular event listings.

» Branding - Your company or event logo will appear
on both the event listing page and event details page

STANDARD EVENT LISTINGS | $99
EVENT BILLBOARD | $500
» Includes Featured Event Listing

» 30 day promotion in top billboard section of the online
calendar with custom image

» 30-day promotion in Morning Edition email to XX
subscribers

Volume discounts available for multiple listings.

Effective January 2016
All ad rates are gross and reflect a per insertion cost per ad.

CHARLOTTE
BUSINESS JOURNAL
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Digital advertising rates (includes mobie)

respected, credible business

RUN OF SITE Open >$10k >$20k >$40k >$60k >$80k >$100k >$125k > E:\gzhes decision-makers
$9,270  $8346  $7481  $6663  $6419  $6,208  $6084  $5962 during the work day i-';i'.‘..‘..i;””""" S
$8204  $7532  $6405  $5714  $5510  $5321  $5214  $5110
$5520  $4771  $4274  $3806  $3674  $3547  $3477  $3,407 Desktop or tablet
$4147  $3576  $3207  $2.857  $2755 $2660  $2607  $2,555 v &
$2764  $2,391 $2131  $1909  $1,837 $1774  $1,738  $1,703 “"” R i -
$2750  $2382  $2123  $1901  $1830  $1767  $1731  $1696 . 728x90 |
$1,000  $1,000 $1,000 $1,000 $,000 $1,000 $1,000  $1000 . . . . .. R —
$1,000  $1,000  $1,000  $1,000  $1,000  $1,000  $1,000  $1,000 oo bimrnbi i et
$1,000  $1000 $1,000  $1,000  $1,000  $1,000  $1,000  $1,000

*Runs for two weeks.

*Must be purchased with ROS package. (if purchased with 80k package, it will run two weeks.)
*Must be purchased with 130k impression package or higher. st
All impressions served on Web and mobile platforms.

Packages of 130k or higher will run over 4 weeks.

AUDIENCE EXTENSION i Pp— &

Add reach to your run of site campaign. Reach Charlotte Business Journal look-alike users on similar sites or target n prsiperigi
by one of the following personas for $14/M*. Comments = T

Frequent Business Traveler / Small Business Owner / High Net-Worth Individual / Technology / Decision Makers /
Legal Decision Makers / Finance Decision Makers / International Traveler / C-Level Executives / BizWomen /

Non-Profits / Continuing Education Seekers / Health Care Professionals / Hospitality / CONNUCT WITH THE CHAROTTE Bae S Fumoeas
Human Resource Decision Maker / Large Business

BOOK
W OF LISTS

Ask your account executive for more details about each persona.

*Audience Extension investment must be greater than or equal to investment in Charlotte Business Journal’s core digital products. ’ 728x90
X

CHARLOTTE
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CBJ Morning Edition

The Charlotte Business Journal Morning Edition is a morning roundup of the Charlotte region’s business news delivered daily.

Open >$10k
$3,640 $3,235
$1618 $1,456
$2,831 $2,427
$1.213 $1132
$1.618 $1,456

3 Months 6 Months
$5,600 $4,800

>$20k >$40k >$60k >$80k >$100k >$125k
$2,831 $2,427 $2,103 $1,941 $1,779 $1,618
$1,294 $1,052 $971 $890 $809 $728
$2,265 $1,941 $1,860 $1,699 $1,537 $1,456
$971 $809 $728 $647 $566 $485
$1,294 $1,052 $971 $890 $728 $647
9 Months 12 Months
$4,400 $3,200

DIGITALAUDIENCE  67%

Our digital Male

advertising options 50
enable your Male

marketing dollar 53 %
to go further. Management

$220,000

Average household
income

73%

Influence purchase
decisions in their
company

We outrank wsj.com,
newyorktimes.com

and forbes.com with more:

P Senior management

P C-level executives

P Decision-makers and influencers
» B2B purchases
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CBJ Afternoon Edition

The Charlotte Business Journal Afternoon Edition delivers top stories and news alerts to email in-boxes every day. Executives keep
tabs on the pulse of the local business scene with a snapshot of each day’s news.

Open $10k $20k $40k $60k $80k $100k $125k
A $4,050 $3,600 $3,150 $2,700 $2,340 $2,160 $1,980 $1,800
B ELithhadol 51800 $1620  $1440 $1152  $1,080 $990 $900 $810
c Jbged 53150 $2700  $2520  $2160  $2070  $1890 $1710  $1620 B»
Middle Logo and
D $1,350 $1,215 $1,080 $918 $810 $756 $643 $567
Lower
E 708 $1,800 $1,620 $1,440 $1,152 $1,080 $1,008 $806 $756
x90 c»
3 Months 6 Months 9 Months 12 Months
728x90
$7,400 $6,600 $5,894 $4,400
P Engaged subscriber base — 40-50% average open rate
P Exclusivity in a non-cluttered environment D»
» 18,500 opt-in subscribers
Sign up for the free Afternoon Edition at
CharlotteBusinessJournal.com
E»
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logo
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Business Pulse sponsorship

Each week our editors choose a pertinent question about diverse topics within the community,
which allows our users to vote, comment and interact. Sponsorship puts your company at the
forefront of business executives’ conversation.

SPONSORSHIP INCLUDES

» Exclusive ownership of all ad placements within the Business Pulse section

» Your company’s logo where Business Pulse is promoted — including home page
and Afternoon Editions

» Logo on Business Pulse print page
» Package includes ROS impressions*
Runs for 30 days

*Must be purchased with a 130,000 impression package or higher

P Native content opportunity with 6-month commitment
P Includes opportunity to provide two questions to our audience per month

BUSINESS PULSE

S B

How vital is the CFO in 3 company's

strategy for success?

Seo AN Bunees Pulty

Business Pulse module
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Business Pulse landing page

728x90

BUSINESS PULSE m
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How vital is the CFO ina
company s strategy for success?

» >

300x250

Business Pulse results page
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People on the Move sponsorship

PEOPLE

People on the Move in Charlotte

People on the Move ranks among the three highest read features in the Charlotte Business
Journal. People on the Move is promoted through our website and Afternoon Edition. M Pl s Trpen
This exclusive sponsorship highlights changes and advancement of people in the local
business community and is always one of the top visited sections of our website.

Boarch & Dowtingd Conrse

e 2 et (1179 ot Wer s
L T -
-

T G Gt

SPONSORSHIP INCLUDES

Your Ad Here

» 100% ownership of ad placement in the People on the Move section
» Your company’s logo where People on the Move is promoted

» Package includes ROS impressions.*

Runs for 30 days.

%

Forvin Mot Kty Fravibde | ik Scaed
bt W
™

*Must be purchased with a 130,000 impression package or higher

—

St sl o o Mot

P e e R o W et
ot e T

Fegummd ok

@ Comey s
ey ey

ek Furwl Asmsiinard
A_A ¥, Meh
Aewactats Clirocpes b aplrryrs Crvebeprmmy

iy e oo s
R e e —
FEE st
ot 49 oz |
I+ i, Commpeatics Analyet
——

Pposs————r-Aeah

et L A

Your Ad Here
CHARLOTTE
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Digital list sponsorship

Weekly rankings in Charlotte Business Journal help business leaders analyze industry
segments, uncover new opportunities and keep tabs on the competition. Sponsoring
these digital lists connects your brand with a resource that provides continually updated
data and links your message to one of the most popular features on our site.
SPONSORSHIP INCLUDES

» Exclusive logo placement onThe List landing page (which includes This Week'’s List,
The Latest Lists, Lists by Category, and Book of Lists information)

» Exclusive logo placement on all subsequent sections by category and actual list pages
» 100% SOV of banner placements in the section

» 130,000 Run of Site impressions (including in section banners)

INVESTMENT $1,000/month*

*Must be purchased in conjunction with 130K impression or greater Run of Site package.

PAGE 16 OF 31 CHARLOTTE BUSINESS JOURNAL » 2017 RATES AND PRODUCTS

2017

RATES & PRODUCTS

\ L T

Section landing page

Top 728x90

INCUSTRY NEWE  CAREER & WOSKPLACE

THE LIST: These are Charlotte's

largest women-owned companies

T

m % md 5

Dot Chatfotia Nawslstiers s Aluris
ki Lbaio > AP i3 35 v g i

| S iin |
[T = T vk Chesitaile Ssimess: douirrd 11968 (b s s fargest
[ : il fwn Wi,
e
Thee Pt Hat b bid o sussirhes iof S e Ll
smphiyve 1l Hosnmoos Py Sulling fops & with
it £, 700 flal thes b il o bl fresrrndiion |
plaerms STy sl esersidve sl st Ul
L
I five sgrrka oo The Ehey. Over % i 1 e srompmtsies o The
A ecais.
'::.:.. i Rln ooten| WRTEI O Eweruiee seatth e Wliele pemmary ine ol

wowEOrTEmT

=k AN

120x60
logo

List page

Top 728x90
0000000
ol s e i S ) ogo

LTS EMPLOYERS AND Wos wino  [EEEESEEIRE
Women-Owned Companies

Ramkid by New 0l il s local emplovoes
a1 Pt drui Aavy Stemnii artiirn Nisrms il S £ 2078 RO ELD

Thiy b n ot o Charlii g s’y Imvqpmst v comtiond Eriempmmninn. 1ok Lis minises b 1l v Soeal wnsspons. Thin Tod 23 L
v Sl Far VLot meme e T 73 Liat hing,

shoooes sl Lintd msilbie fordowsloes fiov

m Dot et 8 119, Carmpmros for 938

L} m | vk - w
-
Pl 0 P i sl P s
o Wirin Bamii s Proveess Biathig A L] i
100 Mancmy fors b
e, N S0
T B0 TR0
o = - S25ifing ot A s
1C0K0 W Mhismaad B
oo
Cliaitume. WC TN
T B
secayps o
o icemgra TaatTing & Samen - -y i ot pomc
AT (i By i
s

Chiaiiiama, 0 03T

CHARLOTTE
BUSINESS JOURNAL




Homepage takeover

Runs five consecutive business days, must be purchased
with 130,000 Run of Site package or higher
(Example found at http://bit.ly/Homepage_Takeover)

» 1600x660 skin - JPG - no Flash - 100k
» ACBIJ site is 1034x wide. Creative will need to be built around the page size.

» 970x418 pushdown - expanded - GIF/JPG/Flash, “close” button in upper right corner.
Open 6 seconds max. :15 animation - 120k

» 970x66 pushdown - reminder - GIF/JPG/Flash, “click to expand text in middle
or right side of image. :15 animation - 120k

» Island 300x250 - GIF/JPG/Flash, 40k or less. :15 animation

» Own our homepage for 5 consecutive days
P Exclusive opportunity with rich media capabilities
» Highly engaged positioning

YOUR INFLUENCE

The combination of all these ads provoke a strong message from your company and has
proven to be a very effective marketing tool. Give your company the leverage it neesd
with digital marketing tools that will influence decision makers in the Charlotte region.

Cost Ad unit

- 66,900 $4,000 970x418 / 970x66 pushdown,
impressions

300 x250, 1600x660 skin
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XL banner package

XL Banners are high-impact ad units that drive up response rates
throughout the site. With the ability to incorporate rich media into a larger
format than standard banners, XL Banners serve as powerful vehicles for
advertisers.

P XL Banners run in place of the 728x90 and 300x250 units on the website
in both above and below the fold placements
XL sizes: 970x250 and 300x600

P XL Banners are sold in conjunction with a ROS package
» When sold with an 80k package, impressions will run over two weeks

» When sold with a 130k package or greater, impressions will run over
four weeks
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Rottom line/slider”

Runs 30 days, served to one unique user per day
(Example found at bit.ly/BottomLineSlider)

YOUR INFLUENCE
The bottom line/slider digital advertisement is a strong marketing option for your

> High profile positioning that captivates the business reader company. With just one click, you make a powerful impact on your audience.

P Leave behind brand'’s clients message on the page
Cost Ad unit

. . 1034x90/1034x30 for bottom line,
85,910 monthly impressions $3,440 950%90/950x460 for slider

TRIANGLE

*Must be sold with at least 130k impressions run of site.

TRIANGLE
BUSINESS JOURNAL

BUSINESS JOURNAL
. 3.
# News People  Events  Jobs  Resources  Stone Sutgorma How. # News  Pecple  Events  Jobs  Resources  Stone rFﬁ’é' utgcrita o,
Georgia Georgia :
In-State Tuition In-State Tuition

News News

Need Expert Need Expert
CEO Awards wi : "The Fi ers' (Vide s CEO Awards wil : "The Fi ers' (Vide s

ErRrwi e L = Atlassian® Hosting? BV e L Atlassian® Hosting?

g:l:.';m; Three Caks Engineering buys The Catena ﬁ CO N T EG' / g:,::;ms Three Caks Engineering buys The Catena
SPONSOR LISTING L
Home of the Day: Enjoy Serenity on the Little River in Treyburn H
Country Club of

Elegance, Spleniid serenfy in 3 Pl (wo-siory Howse i the TreyDURn Country Cun

WedPics entrepreneur to bring taco bikes to downtown
Raleigh

= a=

These co-founders aren't a couple. Hera's why they 4 = b

ended up in marriage counseling

ASHORT WALK TO L
ASHORT DRIVE

Expanded CHARLOTTE
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CBJ breaking news alert

The Charlotte Business Journal’s breaking news alert is emailed to CBJ's thousands
of subscribers as business news affecting the Charlotte region breaks.

Annual Sponsorship $50,000
6-month Sponsorship $28,000

3-month Sponsorship $15,000

BENEFITS

» Exclusivity

» Client logo and ad positioned around latest breaking news
» Open rates that are double industry standard

FEATURES

» 728x90 ad unit on Breaking News email

» Logo placement

» Minimum of 6 Breaking News emails per quarter

FAST FACT
CBJ is currently averaging 15 sends per quarter.
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News Alert s, 201 Your logo here

Charlotte Law: New spring 2017 enrollment halted amid
i ial aid 'ambiguity’

subscribers

The for-profit law school says it will hold off on enrolling a new class of students in spring 2017
amid ongoing uncertainties tied to its federal financial aid.

ing this emall, dick here

from this email 2

Sign up for the free breaking news alerts at
CharlotteBusinessJournal.com
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Crane Watch

Commercial real estate news generates the most traffic on bizjournals.com because it
impacts the local economy across all industries. Local business executives rely on the
Charlotte Business Journal for its insight into new developments in Atlanta that affect their
business. Crane Watch summarizes this content into an interactive map, highlighting projects
in the proposal and build stage. Readers can click on the map to pull up a rendering or street
shot of the construction site with a description of the project, the developers behind it and
an update on where the work stands today. Crane Watch also aggregates all content on

the project by linking to stories written by the Charlotte Business Journal. Crane Watch is a
valuable tool for doing business in Charlotte.

SPONSORSHIP INCLUDES

» Industry exclusivity

» Up to four sponsors

» Sponsors have 25% share of voice on the map

» All sponsor logos featured at the top of the page (can be linked to company site)
» Inclusion in 50,000 impression ROS co-branded ads promoting Crane Watch

» 130,000 ROS impressions per month (includes top & bottom 728x90 banner,
upper & lower 300x250 island, and 320x50 mobile ad units)

» Inclusion in two promotional print ad units per month (approx. every other week)
INVESTMENT 130k Run of Site package at earned rate + $1,000 per month

Minimum 3 month commitment
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Content publishing

The Charlotte Business Journal offers advertisers the opportunity to publish on our site
through native advertising with support available from our BrandBeat Studio content
production and editing service.

» Two articles (provided by advertiser and approved by the Charlotte Business Journal*)

» In addition to article, advertiser can provide up to 50 words for an author bio or
company profile including one link within this content. Content will run at the end
of the article.

» Articles will be labeled as “Paid Content.”

» Charlotte Business Journal homepage and editorial well promotion (headline in 3rd spot
for 24 hours per article)

» 100k native ad impressions per article (less homepage traffic/headline impressions)

» Headline promotion on article page could include related content headlines (left rail)
and suggested reading headlines.

» Headlines will be labeled as “Paid Content.”
» One Social Push (posted on Facebook & Twitter and labeled as Paid Content)
» Dedicated landing page for all paid content accessible via search

» Content shows up on Charlotte Business Journal search and external search engines
(Google, Yahoo, etc.)

» Content eligible to appear within internal “Most Popular” rankings listed in module on
homepage and skybox on article pages

» Content syndicated to appear within the appropriate site section and industry landing
pages

PACKAGE TIMING One month
INVESTMENT $1,500 + minimum 130K run of site package at earned rate

*additional cost for content creation if needed

PAGE 22 OF 31 CHARLOTTE BUSINESS JOURNAL » 2017 RATES AND PRODUCTS

2017

‘Which Mecklenburg County restaurants didn't
make the grade in August?

RATES & PRODUCTS

CITE S ETLINT m:hh“
How this local tech firm Is beiping the Chirlotte Knlghts: = e e
distribute tekets to players' friends and families

WO0T POPULAR

e mm A
% Armada Halller majority partser in $45 millioo midiown or
= mubtifamily project -
srowios cantit

Sl vy s il bisiiess b b Ehan 5wk e

[
- " o™
8 How Bank of Anterica & getting iore Livalved with the f |
e home- haying process o=

g T L
.',‘ Penta Engineering i Chariotte bought by New York firm -
[ . 0

£ d

A

Sample content
promotion

Article page »

“ How to sell a business in less than 5 weeks

[signun ]

Corporate Armor is 3 B2B 1T business that provides dats -
security, stofage, networking snd wirehess products bo clients

‘across the nation, This Chariotte-hased business has seen a

220 pervent fumip i sales in the past year,

CAMERON

Corpoeste Armer was feanded in 2011 by Thamas Schiffers,
and in April 2086 he sold his business 0 an out-af-state

tmportance of having a strng exit strategy in place for a

a @ in f
ot Charlotts Marwslutiars snd Alsrs
sy Offestlahe
Pt o king
g and
RELATED CONTENT

uyer. As Schiff:

3 types of poopis wha
probably

wil bxy youar
someday

h of startieg.

finally, seliing hés largest asser.

MOST RECENT
o 18 bl S0 e i g L
I Charions Knghis dtibt ickets 1o
players’ .
Aoy Holfior mujority partrer n $43
O ot o tam et
© 2% Bk of knarica m g more
imehved et 1t o Suping process

Penta Enginaaring in Chaciarts bought by
N Hw ok fm

_ Dok By’ Bad Croek by gl

CHARLOTTE
BUSINESS JOURNAL




Custom publishing

Making big news?

When an anniversary, awards program, event, trade show, major construction project or
business association requires special attention, let the publishing experts at the Charlotte

Business Journal help you get the word out. You control the content. From sales to distribution,

our award-winning contract publishing team will handle the details. Your custom supplement,
inserted into the credible Charlotte Business Journal environment, is the ideal vehicle for
disseminating your story.

BENEFITS

» Your company provides a qualified list of preferred business partners. Your business partners
will be offered a discounted advertising rate to make supporting your section an affordable
opportunity.

» An 8-page special advertising supplement will be produced with a minimum of $15,000 in
advertising support. If the revenue exceeds $15,000 in advertising support, the page count
will increase. If the revenue falls short of $15,000, your company is financially responsible
for the difference.

» Your company supplies editorial and graphic content
» Your company receives a full-page, full-color advertisement in the supplement

» Your custom marketing supplement will be distributed to the Charlotte Business Journal’s
entire subscriber base of 11,700 equating to a readership of 45,000 business executives.
Your company will receive an overrun of 500 copies and a PDF for additional marketing
efforts.

» Create new strategic partnerships
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Table of Experts

BENEFITS

» Your company leader will have a seat at
the discussion and a profile in the section
(150 words), headshot, company logo

» Your company will have input as to the
topic and Q&A of the discussion

» Quarter page, color ad in the printed
special section

» Company logo on the front page of the
printed section

» PDF of the printed section provided to
use for additional marketing

» Includes digital online section

PROGRAM

» 7:30-9 a.m. discussion hosted at the
Charlotte Business Journal

» Program will be moderated by individuals
chosen by CBJ

» Program must have at least three
participants

» Breakfast and coffee will be provided

NET INVESTMENT $4,000

AOVERTISING SUPPLOMENT

TABLE
EXPERTS

Qlik@E: Popomes SPX A GRS

How data sclence goes bevond big data to make companies
smarter (Sponsored Content)
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Charlotte Bizspace

Bizspace Property Spotlight

Bizspace Property Spotlight is a unique opportunity to
showcase your commercial space to a highly affluent
audience of business decision makers.

Your Bizspace Property Spotlight showcase includes:

» Up to 15 high resolution property photos so users can
explore each property

» Broker call-to-action with picture, logo, phone number,
email and link to website that scrolls with the user
throughout gallery

» Dynamic slide show controls so user can easily scroll
through images or click to next photo

» Social tools to share property on Twitter, LinkedIn,
Facebook and Google

» Live on site 24 hours a day/7 days a week for 30 days
Bizspace Property Spotlight promotion includes:
» Gallery and native content story

» Promotion as integrated native content on homepages
and article pages — both full site and mobile minimum
once per month

» Promotion in daily email newsletters minimum once per
month
Pricing:

» Contact your Account Executive for details or email
channels@bizjournals.com
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Online recruitment services

Get your job listings in front of the largest collection of professional candidates.

Individual Featured Job Postings | $395

» Increase visibility in front of passive job seekers
while targeting the active job seeker as well.

» Promoted at the top of job section with logo

» Also promoted on local homepage, article pages
and daily newsletters with logo

» Unlimited text

» All listings are searchable on Google, Yahoo and
other search engines

» 30 day campaign

Standard Job Postings | $295
» Appears in career center only

» Unlimited text

» All listings are searchable on Google, Yahoo and
other search engines

» 30 day campaign

RECRUITMENT SPONSORSHIP RATES

Banners

Homepage, Article
Pages, Career Center

Package 1 160,000 Impressions
Package 2 330,000 Impressions

Exposure

Volume Featured Job packages
» 5 featured online job postings for $1,500

» 10 featured online job postings for $2,500
» Can be used all at once or spread over a year
» Multi-market and custom packages also available

Recruitment Sponsorships Include:
» Sponsorship of Featured Jobs Module

» Homepage
» Article Pages

» Afternoon Edition Emails

» Career Center
» Featured Job Postings up to 5
» ROS Banners

Sponsor logo Featured jobs

Homepage, Article Homepage, Article Pages,

Pages, Afternoon Edition Afternoon Edition Emails,

Emails, Career Center Career Center
500,000 Impressions Up to 5 postings $5,000/mo.
500,000 Impressions Up to 5 postings $7,500/mo.
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Deadlines and cancellations

WEEKLY NEWSPAPER

The Charlotte Business Journal publishes weekly, 51 times a year, on Fridays.
Premium positions are sold on a first-come basis. Deadlines for weeks that include
a federal holiday are one day early.

Section/advertising Type Deadline

Display advertising reservation Wednesday, 9 days prior to publication

Cancellation Wednesday, 9 days prior to publication
Workup materials due Wednesday, 9 days prior to publication

Camera-ready artwork due Friday, 1 week prior to publication

SPECIAL PUBLICATIONS
Special sections and publications such as Commercial Real Estate Quarterly that
are published periodically and inserted into the weekly Friday paper.

Section/advertising Type Deadline

Display advertising reservation Friday, 4 weeks prior to publication
Workup materials due Friday, 4 weeks prior to publication

Camera-ready artwork due Friday, 3 weeks prior to publication

Cancellation Friday, 4 weeks prior to publication

ADVERTORIALS
Special advertising sections that run as part of the weekly Friday paper.

Section/advertising Type Deadline

Display advertising reservation Friday, 3 weeks prior to publication
Workup materials due Friday, 3 weeks prior to publication
Camera-ready artwork due Friday, 2 weeks prior to publication

Cancellation Friday, 3 weeks prior to publication
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FREE-STANDING INSERTS
Inserts for the weekly newspaper

Deadline
Reservation Wednesday, 9 days prior to publication

Delivery Friday, 7 days prior to publication

Cancellation Wednesday, 9 days prior to publication

BOOK OF LISTS
The Book of Lists is published once a year. Positions are sold on a first-come basis.

Deadline

Friday, October 9
Wednesday, October 16
Friday, October 30

Cannot be cancelled

CANCELLATION POLICY

Cancellation of an ad or a change in its schedule must be received
in writing on or before the insertion deadlines listed above.

Ads cancelled after insertion deadline will be billed at 100%.

MATERIALS DEADLINES
If advertiser fails to provide workup materials and/or camera-ready
artwork by deadline, the most recent ad will publish.
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Terms and conditions

The following terms and conditions govern all entities
that place advertising (“Advertiser”), either directly
or through an agent (“Agency”), with publications
(“Business Journal(s)”), digital Business Journal publi-
cations (“Digital Editions”), websites and mobile sites
(“Websites”) and applications (“Apps”) and any other
service (collectively, together with Business Journals,
Digital Editions, Websites and Apps, the “Service”)
published and/or owned, licensed or operated by or
on behalf of American City Business Journals (“Pub-
lisher”). The placement of advertising in any Publish-
er Service constitutes Advertiser’s (and, if applicable,
Agency’s) agreement to these terms. These terms
and conditions may be modified from time to time
by Publisher; additional placement of advertising will
constitute Advertiser’s (and, if applicable, Agency’s)
agreement to any such modifications.

1. DEFINITIONS

A. “Dollar Volume Discount” is determined by com-
bining the dollar value of print and digital insertions
in the Business Journal(s) plus sponsorships, within
the contract period. Contract begins with the date of
first insertion and must be fulfilled within a 12-month
period. Book of Lists and pre-printed inserts may
also be included as part of your volume contract.
Contracts guarantee the volume rate earned and ad
sizes may vary during contract period. Refer to the
column under the volume for rate of desired size.
Rates subject to change during contract period. Rate
increases are effective January 1, and all advertisers’
rates change on that date.

B. “Short Rate” is the difference between the rate
charged on the contracted dollar volume and the
higher rate based on the reduced dollar volume of
advertisements actually published and paid for.

1. TERMS AND CONDITIONS APPLICABLETO
ADVERTISING PLACED IN ANY PUBLISHER SERVICE

A. PUBLISHER'S RIGHT TO REJECT, CANCEL OR
TERMINATE ORDERS: Publisher reserves the right

at its absolute discretion, and at any time, to cancel
any advertising order or reject any advertising copy,
whether or not the same has already been acknowl-
edged and/or previously published, displayed, per-
formed or transmitted (collectively referred to herein
as “Published” or “Publish”), including, but not limited
to, for reasons relating to the content of the advertise-
ment or any technology associated with the advertise-
ment. In the event of such cancellation or rejection by
Publisher, advertising already run and to be run shall
be paid for at the rate that would apply if the entire
order were Published and no Short Rate will apply.
Publisher, at its absolute discretion, may terminate
its relationship with Advertiser and/or Agency for the
breach of any of the terms hereof, including without
limitation a breach based on the failure on the part of
either Advertiser or Agency to pay each bill by its due
date. Should Publisher terminate its relationship with
Advertiser and/or Agency, a Short-Rate may apply
and all charges incurred together with Short-Rate
charges shall be immediately due and payable. Fur-
thermore, in the event Advertiser or Agency breach-
es, Publisher may, in addition to its other remedies,
(a) cancel its recognition of Agency, thereby causing
Agency to lose claim to any commission for any fur-
ther advertising placed with Publisher on behalf of
Advertiser or any other client of Agency, and/or (b)
refuse to Publish any or all of Advertiser’s advertising.

B. ADVERTISER’S FAILURE TO RUN ADVERTIS-
ING/SHORT-RATE: All agreements for advertising
Dollar Volume Discounts require that the specified
dollar volume of advertisements be Published within
a specified period and be promptly paid for. In the
event of Advertiser's or its Agency’s cancellation
of any portion of any advertising order/contract or
failure to have Published and paid for the specified
dollar volume of advertisements, or if at any time
Publisher in its reasonable judgment determines
that Advertiser is not likely to Publish and pay for the
total amount of advertising specified during the term
of the agreement, any rate discount will be retroac-
tively nullified, including for previously Published
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advertisements, and may result in a Short-Rate. In
such event, Advertiser and/or Agency must reim-
burse Publisher for the Short-Rate within 30 days of
invoice therefor and Advertiser will thereafter pay for
advertising at the open rate or at the earned rate(s) as
applicable. Any merchandising program executed by
Publisher in reliance on advertising that is cancelled
will be paid for by Advertiser at the fair market rate
for such program. Advertising credits (for any earned
advertising Dollar Volume Discount adjustments for
advertising run in excess of specified schedule) will
only be earned if all advertising is paid for by the due
date. Advertising credits must be used by the Adver-
tiser within six months after the end of the period in
which they were earned. Any portion of such adver-
tising credits unused at the expiration of the forego-
ing six month period shall be expired and Publisher
shall not have any further obligation to Advertiser
and/or Agency with respect thereto.

C. RESTRICTIONS ON ADVERTISER’'S CANCELLA-
TION OF ADVERTISING ORDERS: No changes in
orders or cancellations are accepted unless received
before the specified closing dates, which vary by
product and are set forth in Publisher’s rate card and
web site. No changes in orders or cancellations may
be considered executed unless acknowledged in
writing by Publisher. Orders not cancelled as of these
closing dates will be billed, even though Advertiser
fails to furnish copy, digital files or film. When change
of copy or artwork is not received by the closing
date, copy run in previous issues will be published.
Should Publisher agree to cancel an existing work
order, Advertiser will be responsible for the cost
of any work performed or materials purchased on
behalf of Advertiser, including the cost of services,
paper and/or printing.

D. ADVERTISING POSITIONING AT PUBLISHER’'S
DISCRETION: Orders for advertising containing
restrictions or specifying positions, facings, editorial
adjacencies or other requirements may be accepted
and Published but such restrictions or specifications
are at Publisher’s sole discretion.

E. LABELING OF ADVERTISEMENTS: Advertise-
ments that simulate or resemble, or otherwise might
not be obviously distinct from, editorial content must

be clearly identified and labeled “ADVERTISEMENT" or
any other label as determined by Publisher at the top
of the advertisement, and Publisher may, in its discre-
tion, so label such material and/or otherwise distin-
guish the style and/or presentation of such material.

F.INSERTS: An accurate copy of any furnished insert
must be submitted to Publisher for review prior to
the printing of the insert. Publisher’s review and/
or approval of such copy does not release or relin-
quish Advertiser/Agency from its responsibilities
hereunder. Publisher is not responsible for errors or
omissions in, or the production quality of, furnished
inserts. Advertiser and/or Agency shall be respon-
sible for any additional charges incurred by Publisher
arising out of Advertiser and/or Agency’s failure
to deliver furnished inserts pursuant to Publisher’s
specifications. In the event that Publisher is unable to
Publish the furnished insert as a result of such failure
to comply, Advertiser and/or Agency shall neverthe-
less remain liable for the space cost of such insert.

G. ERRORS IN OR OMISSIONS OF ADVERTISE-
MENTS: In the event of Publisher’s errors in or
omissions of any advertisement(s), Publisher’s liabil-
ity shall be limited to a credit of the amount paid
attributable to the space of the error/omission (in no
event shall such credit exceed the total amount paid
to Publisher for the advertisement), and Publisher
shall have no liability unless the error/omission is
brought to the Publisher’s attention no later than 60
days after the advertisement is first Published. How-
ever, if a copy of the advertisement was provided
or reviewed by Advertiser, Publisher shall have no
liability. In no event will Publisher have any liability
for errors or omissions caused by force majeure or
errors in key numbers. In the event of a suspension
of print publication due to computer, software,
or network malfunction, congestion, repair, strike,
accidents, fire, flood, storms, terrorist attacks, acts
of war or any other cause or contingencies or force
majeure beyond the reasonable control of Publisher,
it is agreed that such suspension shall not invalidate
any advertising agreement but a) will give Publisher
the option to cancel any advertising agreement, or
if Publisher does not do so, b) upon resumption of
print publishing, the agreement shall be continued
and Publisher will have no liability for any errors or
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Terms and conditions continued

omissions or any damages or missed impressions
caused by such suspension. IN NO EVENT WILL PUB-
LISHER HAVE ANY LIABILITY FOR ANY ADVERTISING
CREATIVE OR PRINTING COSTS, ADMINISTRATIVE
COSTS, AND/OR CONSEQUENTIAL, INDIRECT, INCI-
DENTAL, PUNITIVE, SPECIAL OR EXEMPLARY DAM-
AGES WHATSOEVER, INCLUDING WITHOUT LIMITA-
TION, DAMAGES FOR LOSS OF PROFITS, BUSINESS
INTERRUPTION, LOSS OF INFORMATION AND THE
LIKE.

H. TRADEMARKS: The titles and logos of the Busi-
ness Journals and other publications Published by
American City Business Journals, as well as the
Websites and Apps Published or used by American
City Business Journals, are registered trademarks
and/or trademarks protected under common laws.
Neither the titles nor the logos may be used without
the express written permission of American City
Business Journals.

I. WARRANTIES; INDEMNIFICATION: Advertiser
and its Agency, if there be one, each represent and
warrant that: (i) Advertiser’'s websites, mobile sites,
applications, and/or similar services that are associ-
ated with advertising purchased under an 10 shall
contain all necessary consumer disclosures required
by applicable federal, state and local laws, rules and
regulations, including, but not limited to, a conspicu-
ous link to a clear, accurate and up-to-date Privacy
Policy (and Advertiser shall not violate the terms of
such disclosures) that: (a) discloses (1) the usage of
third party technology; (2) the participation of third
party service providers; and (3) the data collection
and usage by such service providers and from such
third party technology; and (b) complies with all
applicable privacy laws, rules and regulations; (ii) it
will not merge personally identifiable information
with information previously collected as non-per-
sonally identifiable without robust notice of, and the
end-user’s prior affirmation (i.e., “opt-in”) consent to,
that merger; and (iii) any advertising or other mate-
rial (including, but not limited to, product samples)

submitted by Advertiser or Agency and/or created
by Publisher on behalf of Advertiser or Agency, and
any material to which such advertisement or other
material links or refers, complies with all applicable
laws and regulations and does not violate the per-
sonal or proprietary rights of, and is not harmful
to, any person, corporation or other entity. As part
of the consideration to induce Publisher to Publish
such advertisement, Advertiser and its Agency, if
there be one, each agrees jointly and severally to
defend, indemnify and hold harmless Publisher, its
parent, subsidiaries and affiliates, and each of their
officers, directors, members, employees, contrac-
tors, licensees, agents, representatives, successors
and assigns against any and all liability, loss, damage,
and expense of any nature including, but not limited
to, attorneys’ fees (collectively, “Losses”) arising out
of any actual or potential claims for libel, invasion
of privacy, harm, copyright, patent, or trademark
infringement, and/or any other actual or potential
claims or suits that may arise out of (a) the copying,
printing, publishing, displaying, performing, distrib-
uting or transmitting of such advertisement; (b) any
violation of the CAN-SPAM Act or other laws relating
to Advertiser’s advertisements, including, but not
limited to, commercial messages e-mailed on Adver-
tiser’s behalf by Publisher; (c) the loss, theft, use, or
misuse of any credit/debit card or other payment,
financial, or personal information; (d) the products
and/or services promoted, sold, presented and/or
contained in Advertiser’s advertisements; and/or
(e) a breach or alleged breach of its covenants, war-
ranties and obligations under these advertising rate
card contract terms and conditions. If the Publisher
participated in the creation of an advertisement, the
Publisher will indemnify Advertiser in connection
with potential claims only to the extent it has agreed
to do so in writing.

J. RESPONSIBILITY FOR PAYMENT OF ADVERTIS-
ING BILLS: In the event an order is placed by an
Agency on behalf of Advertiser, such Agency war-
rants and represents that it has full right and author-
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ity to place such order on behalf of Advertiser and
that all legal obligations arising out of the placement
of the advertisement will be binding on both Adver-
tiser and Agency. Advertiser and its Agency, if there
be one, each agrees to be jointly and severally liable
for the payment of all bills and charges incurred for
each advertisement placed on Advertiser’s behalf.
Advertiser authorizes Publisher, at its election, to
tender any bill to Agency, and such tender shall con-
stitute due notice to Advertiser of the bill and such
manner of billing shall in no way impair or limit the
joint and several liability of Advertiser and Agency.
Any bill tendered by Publisher shall constitute an
account stated unless written objection thereto is
received by Publisher within ten (10) days from the
rendering thereof. Payment by Advertiser to Agency
shall not discharge Advertiser’s liability to Publisher.
The rights of Publisher shall in no way be affected by
any dispute or claim between Advertiser and Agency.
Advertiser and Agency agree to reimburse Publisher
for its costs and attorneys’ fees in collecting any
unpaid advertising charges. Advertiser confirms that
it has appointed Agency, if one is specified, to be its
authorized representative with respect to all matters
relating to advertising placed on Advertiser’s behalf
with the understanding that Agency may be paid a
commission.

K. NO ASSIGNMENT OF ADVERTISING: Advertiser
and its Agency may not use any advertising space
either directly or indirectly for any business, orga-
nization, enterprise, product, or service other than
that for which the advertising space is provided by
Publisher, nor may Advertiser or Agency authorize
any others to use any advertising space.

L. REPUBLICATION OF ADVERTISEMENTS: Adver-
tiser and Agency agree that any submitted advertise-
ments Published in any Service hereunder, may, at
Publisher’s option, be republished, re-performed,
retransmitted or otherwise reused by Publisher or
its agents in any form in whole or in part in all media
now in existence or hereafter developed, whether or
not combined with material of others. The copyright
in any advertisement created by Publisher is owned
by Publisher and may not be otherwise used by
Advertiser or third parties without Publisher’s prior
written consent.
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M. ADVERTISING RATES: Publisher’s Business Jour-
nal rates contained in advertising orders that vary
from the rates listed herein shall not be binding on
Publisher and the advertisements ordered may be
inserted and charged for at the actual schedule of
rates. Publisher’s Business Journal rates and units of
space are effective January 2016. Announcement of
any changes in rates will be made thirty (30) days in
advance of the closing date for the first issue affected
by such new rates. Rates will be honored by Publisher
until the current contract expires. Advertising rates
are not contingent on Business Journal reaching any
circulation or readership level that may be represent-
ed in Business Journal’s marketing materials.

N. SPECIAL PUBLICATIONS: Certain special pub-
lications (e.g., The Book of Lists) produced and
published by the Business Journals carry special
rates and are non-cancellable once an agreement
is signed.

O. TERMS OF SALE: Payment is due thirty (30) days
from the date of invoice. All advertising produc-
tion fees (if any) shall be billed and are immediately
due in full within the first month of the advertising
campaign. Interest may, at Publisher’s discretion,
be charged at a rate of 1.5% per month on past due
balances. Publisher may at its option require cash in
advance with order or change payment terms.

Q. DISCLAIMER: PUBLISHER DISCLAIMS ALL WAR-
RANTIES AND/OR GUARANTEES, EXPRESS OR
IMPLIED, INCLUDING, BUT NOT LIMITED TO, WAR-
RANTIES FOR NONINFRINGEMENT, ACCURACY,
AVAILABILITY, UPTIME, MERCHANTABILITY AND/
OR FITNESS FOR ANY PARTICULAR PURPOSE IN
CONNECTION WITH THE DISPLAY, PERFORMANCE
AND TRANSMISSION OF ADVERTISEMENTS ON PUB-
LISHER’S SERVICES. Without limiting the generality
of the foregoing, Publisher disclaims all warranties
and guarantees with respect to its Services, includ-
ing, without limitation, warranties and/or guarantees
relating to: (a) the positioning or placement of adver-
tisements on the Services, (b) advertising results on
the Services; and (c) the accuracy of audience data,
including, but not limited to, audience demographic
data, audience size/reach data, etc. with respect to
the Services.
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Terms and conditions continued

R. ENTIRE AGREEMENT: The foregoing terms and
conditions (and the Additional Terms set forth below)
shall govern the relationship between Publisher and
Advertiser and/or Agency. Publisher has not made
any representations to Advertiser or Agency that are
not contained herein. Unless expressly agreed to
in writing and signed by an officer or senior execu-
tive of Publisher, no other terms or conditions in
contracts, orders, copy, or otherwise will be binding
on Publisher. Failure by Publisher to enforce any of
these provisions shall not be considered a waiver of
such provision.

111. ADDITIONAL TERMS AND CONDITIONS
APPLICABLE TO DIGITAL ADVERTISING PLACED
ON PUBLISHER'S WEBSITES AND APPS

The placement of digital advertising on any of Pub-
lisher's Websites and Apps constitutes Advertiser’s
(and, if applicable, Agency’s) agreement to the fol-
lowing terms: (These terms and conditions may
be modified from time to time by Publisher; addi-
tional placement of digital advertising will constitute
Advertiser’s (and, if applicable, Agency’s) agreement
to any such modifications.)

A.SECTION 1l ADVERTISING TERMS AND CONDI-
TIONS: For the purpose of clarification, the terms
and conditions set forth in Section Il above also apply
to all digital advertisements Published on Publisher’s
Websites and Apps.

B. INTERACTIVE ADVERTISING BUREAU STAN-
DARD TERMS AND CONDITIONS: Except to the
extent modified below, the Interactive Advertising
Bureau Standard Terms and Conditions for Internet
Advertising for Media Buys One Year or Less, Version
3.0 - Dec 2009 (found at http://www.iab.net/media/
file/IAB_4As-tsandcs-FINAL.pdf) (“IAB Terms”) shall
also apply to all digital advertisements Published on
Publisher’s Websites and Apps. To the extent the IAB
Terms directly conflict with or are inconsistent with
Sections lI(A) or II(C) herein, Sections IlI(A) and
I11(C) shall govern with respect to digital advertising

placed on Publisher’'s Websites and Apps. The IAB
Terms are hereby modified as follows:

(i) Section lI(d) of the IAB Terms is hereby modified
by changing 24 hours to two (2) business days.

(ii) Section IX(c) of the IAB Terms is hereby modi-
fied by deleting the following in the last sentence:
“provided that if Media Company has reviewed
and approved such Ads prior to their use on the
Site, Media Company will not immediately remove
such Ads before making commercially reasonable
efforts to acquire mutually acceptable alternative
Advertising Materials from Agency.”

C.ADDITIONAL DIGITAL ADVERTISING
TERMS & CONDITIONS

1. IMPRESSION GUARANTEES: Publisher makes
no guarantee or representation as to the quantity
and/or quality of visits, impressions, circulation, or
other usage of Publisher’'s Websites or Apps or
of the advertisement, or as to the use of any par-
ticular tracking or information-gathering devices,
unless Publisher expressly agrees otherwise in writ-
ing. Advertiser and Agency acknowledge and agree
that advertisements and ad impressions Published
on Publisher’s Websites and/or Apps may be viewed
by end users located in and/or outside the United
States.

2. ERRORS IN OR OMISSIONS OF ADVERTISE-
MENTS: In the event of Publisher’s errors in or omis-
sions of any advertisement(s) on its Websites or Apps
(including, but not limited to, errors or omissions
involved in converting Advertiser’s ads into an App),
Publisher’s sole liability shall be limited to a credit
of the amount paid attributable to the space of the
error (in no event shall such credit exceed the total
amount paid to Publisher for the advertisement),
and Publisher shall have no liability unless the error/
omission is brought to the Publisher’s attention no
later than 5 days after the advertisement is first Pub-
lished. However, if a copy of the advertisement was
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provided or reviewed by Advertiser, Publisher shall
have no liability. IN NO EVENT WILL PUBLISHER HAVE
ANY LIABILITY FOR ANY ADVERTISING CREATIVE OR
PRINTING COSTS, ADMINISTRATIVE COSTS, AND/
OR CONSEQUENTIAL, INDIRECT, INCIDENTAL, PUNI-
TIVE, SPECIAL OR EXEMPLARY DAMAGES WHATSO-
EVER, INCLUDING WITHOUT LIMITATION, DAMAGES
FOR LOSS OF PROFITS, BUSINESS INTERRUPTION,
LOSS OF INFORMATION AND THE LIKE.

3. ADDITIONAL ADVERTISER WARRANTIES;
INDEMNITIES: |n addition to the warranties set forth
in Section Il above, Advertiser and its Agency, if there
be one, each represent and warrant that: (i) none
of the advertisements, ad tags (if any) or any other
materials provided to Publisher for display on its
Websites or Apps cause the download or delivery of
any software application, executable code, any virus
or malicious or social engineering (e.g., phishing)
code or features; (ii) it will not conduct or undertake,
or authorize any third party to conduct or undertake,
any unlawful or improper actions in connection with
the Websites or Apps, including, but not limited
to, generating automated, fraudulent or otherwise
invalid clicks or impressions on Publisher’s Websites
or Apps, or collecting data contrary to applicable
laws or regulations or Publisher’s Privacy Policy and/
or these terms and conditions or Publisher’s Third
Party Data Collection Policy (referenced in Section 5
below); and (iii) it will comply with all applicable self
regulatory behavioral targeting principles, including,
but not limited to, the Digital Advertising Alliance
and Network Advertising Initiative self regulatory
behavioral targeting principles. In addition to the
indemnification obligations of Advertiser/Agency set
forth in Section Il above, Advertiser and its Agency,
if there be one, each agrees jointly and severally to
defend, indemnify and hold harmless Publisher its
parent, subsidiaries and affiliates, and each of their
officers, directors, members, employees, contrac-
tors, licensees, agents, representatives successors
and assigns against any and all Losses (as defined in
Section Il above) that may arise from or relate to: (a)
the linkage of any advertisement on Publisher’s Web-
site and/or Apps to other material; or (b) a breach or
alleged breach of Advertiser’s warranties set forth in
this Section 3.

4. ADDITIONAL DISCLAIMER: In addition to the
disclaimers set forth in Section Il above, and with-
out limiting the generality of the foregoing, Pub-
lisher disclaims all warranties and guarantees with
respect to its Websites and Apps, including, without
limitation, warranties and/or guarantees relating
to: (a) the availability, uptime and delivery of any
impressions or advertisements on any of Publisher’s
Websites or Apps; and (b) the quantity, quality or
frequency of clicks or click-through rates of adver-
tisements on the Websites and Apps. Advertiser
acknowledges that third parties other than Pub-
lisher may generate automated, fraudulent or oth-
erwise invalid/improper impressions, conversions,
inquiries, clicks or other actions on Advertiser’s
advertisements displayed on Publisher’'s Websites
or Apps. As between Advertiser and Publisher,
Advertiser accepts the risk of any such improper
actions. Advertiser’s exclusive remedy for such sus-
pected improper actions is for Advertiser to request
a refund relating to its impacted advertisements in
the form of advertising credits on the applicable
Website or App within thirty (30) days from the end
of the calendar month in which such advertisement
is initially displayed on the applicable Website or
App. Any advertising credit refunds in connection
with the Advertiser’s aforementioned requests are
within the sole discretion of Publisher.

5. DATA COLLECTION: To the extent Advertis-
er and/or Agency collects or obtains data from
any Publisher owned or operated Website or App,
whether collected or received via an advertising
unit, widget, pixel tag, cookie, clear gif, HTML, web
beacon, script or other data collection process,
including without limitation “clickstream” or “traf-
fic pattern” data, or data that otherwise relates to
usage of the Website and/or App, user behavior,
and/or analytics, Advertiser and/or Agency is sub-
ject to the then-current version of Publisher’s Third
Party Data Collection Policy, which is incorporated
herein by reference (a copy of which is available
upon request).

6. MAKEGOODS: All makegoods relating to digital
advertising on Publisher’'s Websites and Apps shall
be determined by Publisher in accordance with Pub-
lisher’s makegood policy.
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