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2017 Editorial and advertising calendar

The Lists Focus On

Space 
Deadline
(Due 14 
Days before 
Pub Date at 
Noon)

Art 
Deadline
(Due 7 
Days 
Before Pub 
Date)

Special Publication (SP)/
Report (R) or Event (E)
Nominations (N)

EVENT
Date

Jan 6 Highest-Paying Occupations Career 12/23 12/30

13 Most Popular Cars + Trucks; Car Dealerships Automobile Industry 12/30 1/6

20 Hotels (50) Hospitality 1/6 1/13 Future of Towson (E) 1/20

27 Law Firms (50) Law 1/13 1/20 Future of Towson (R)

Feb 3 Venture Capital Recipients; Venture Capital Firms Venture Capital 1/20 1/27 Book of Lists Gala (E) 2/2

10 Fundraising Events; Charitable Foundations Corporate Philanthropy 1/27 2/3

17 Manufacturers Manufacturing 2/3 2/10 Future of Manufacturing in Maryland (E) 2/16

24 Engineering Firms; Accounting Firms Accounting + Finance 2/10 2/17 Future of Manufacturing in Maryland (R)
The State of Small Business in America (R)

Mar 3 Mortgage Lenders Residential Real Estate 2/17 2/24

10 Bankruptcies; Layoffs Bankruptcy Law 2/24 3/3 Diversity: Expand Your Circles (E) 3/10

17 Arts Organizations; Meetings Facilities The Arts 3/3 3/10 Diversity: Expand Your Circles (R)

24 Cybersecurity Companies; Defense & Federal Contractors Cybersecurity 3/10 3/17 Sports Business Forum (E) 3/23

31 Employee Benefit Administrators; Health Care Systems Health Care; Medical Marijuana 3/17 3/24 Sports Business Forum (R)  
Mentoring Monday (R)

Apr 7 Professional Search Firms; Temporary Staff Agencies Careers 3/24 3/31 Mentoring Monday (E) 4/3

14 Commercial Real Estate; Golf Golf 3/31 4/7

21 Breweries; Wineries Hospitality 4/7 4/14

28 Apartment Complexes; Residential Property Managers Real Estate Inc. Top Projects 4/14 4/21 Real Estate Inc. Broker Bash (N) (E) 4/27

May 5 Biotech Companies; U.S. Patents Patents 4/21 4/28

12 Construction & General Contractors; Largest Warehouses Real Estate + Development 4/28 5/5

19 Software Companies; Video Gaming Companies Technology 5/5 5/12 Best Places to Work (SP) 
Future of Baltimore’s Waterfront (E)

No Event

5/19

26 Conventions; Crab Houses Tourism + Hospitality 5/12 5/19 Future of Baltimore’s Waterfront (R)

Jun 2 Largest Public Companies; Fastest-Growing Public Companies Public Companies 5/19 5/26

9 Associations; Chambers of Commerce 5/26 6/2 Best in Finance CFO Awards (N) (SP) (E) 6/9

16 Architecture Firms; Interior Design Firms Architecture + Design 6/2 6/9

23 Wealthiest Zip Codes (50) 6/9 6/16 Giving Guide* (SP); Giving Event (E) 6/23

30 Property & Casualty Insurance Co’s 6/16 6/23
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2017 Editorial and advertising calendar, continued

The Lists Focus on

Space 
Deadline
(Due 14 
Days before 
Pub Date at 
Noon)

Art 
Deadline
(Due 7 Days 
Before Pub 
Date)

Special Publication (SP)/
Report (R) or Event (E)

EVENT
Date

Jul 7 Caterers; Restaurants Hospitality 6/23 6/30 Where the Money Lives (R)

14 Minority-Owned Businesses (50) Diversity in Businesses 6/30 7/7 Face-To-Face (E) 7/14

21 Highest-Paid Execs (100) Executive Compensation 7/7 7/14

28 Advertising Agencies; Most Social Companies Social Media 7/14 7/21

Aug 4 Largest Women-Owned Businesses 7/21 7/28 Enterprising Women (SP) (E) 8/4

11 Commercial Property Management Firms; Most Expensive Neighborhoods Real Estate + Development 7/28 8/4

18 Colleges and Universities; Professional Schools Higher Education 8/4 8/11

25 Largest Private-Sector Employers (100) 8/11 8/18

Sep 1 Tourist Attractions (50) 8/18 8/25

8 Oldest Family-Owned Businesses (50) 

Veteran-Owned Businesses (50)

8/25 9/1 Future of Baltimore’s Food Economy  (E)

Planning for Your Future: Retirement 
& Wealth Management (R)

9/8

15 Private Schools Education 9/1 9/8 Future of Baltimore’s Food Economy (R) 

22 Homebuilders; Office Buildings Real Estate Development 9/8 9/15 Tech 10 (SP) (E) 9/21

29 Top Private Companies (100) Careers 9/15 9/22

Oct 6 Credit Unions; Highest-Paid Athletes Sports Business 9/22 9/29

13 Assisted Living Facilities; Continuing Care Retirement Communities 9/29 10/6

20 Food Companies; Grocery Stores Food 10/6 10/13 Face-To-Face (E) 10/20

27 Largest Corporate Philanthropists; Highest-Paid Nonprofit CEOs 10/13 10/20

Nov 3 Co-working/Maker Spaces; Incubators and Accelerators 10/20 10/27

10 Hospitals; Nursing Homes Healthcare 10/27 11/3

17 Nonprofits Nonprofits 11/3 11/10 40 Under 40 (SP) (E) 11/16

24 SAT Scores (50) Education 11/10 11/17

Dec 1 Fastest-Growing Private Companies (50) 11/17 11/24 Fast 50 (SP) + (E) 11/30

8 Banks (50) Banking 11/24 12/1

15 MBA Programs 12/1 12/8

22 Book of Lists Book of Lists 10/20 Early 11/3 Early Book of Lists (SP)

29 Commercial Lenders; SBA Lenders 12/15 12/22
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2017 Special sections deadlines

Insertion date / Section/Pub name

Advertising 
reservation 
deadline

Camera-
ready artwork 
due Event Date

Jan 27 Future of Towson 1/6 1/13 1/20

Feb 24 Future of Manufacturing in 
Maryland 2/10 2/17 2/16

Mar 17 Diversity: 
Expand Your Circles 3/3 3/10 3/10

24 Sports Business Forum 3/10 3/17 3/23

Apr 28 RE Inc. 
Top Projects/Broker Bash 4/14 4/21 4/27

May 19 Best Places to Work 4/21 5/5 NO EVENT

May 26 Future of Baltimore’s 
Waterfront 5/5 5/12 5/19

Jun 9 Best in Finance CFO Awards 5/26 6/2 6/9

23 Giving Guide* 5/26 6/2 6/23

Aug 4 Enterprising Women 7/7 7/14 8/4

Sep 15 Future of Baltimore’s 
Food Economy 9/1 9/8 9/8

22 Tech 10 9/8 9/15 9/21

Nov 17 40 Under 40 10/27 11/3 11/16

Nov 24 Holiday Gift Guide for Executives 11/3 11/17 NO EVENT

Dec 1 Fast 50 11/17 11/24 11/30

Dec 22 Book of Lists 10/27 11/10 INVITE ONLY
2018

Enterprising WomenEnterprising Women

A Q&A 
WITH OUR 

2016 EVENT 
SPEAKERS, 

4A-5A 
 THIS WOMAN MADE 

MARYLAND PRIDE 
TRENDY, 20A

GETTING TO KNOW
 THE MILLENNIAL 

MIND, 21A

FASTEST�GROWING WOMEN�OWNED COMPANIES

 THIS WOMAN MADE 

AUGUST 2016  |  SUPPLEMENT TO THE BALTIMORE BUSINESS JOURNAL

PRESENTED BY TITLE SPONSOR PARTNER SPONSOR

BRAND
BUILDING YOUR

BRAND

40 Under 40

NOVEMBER  2016  |  SUPPLEMENT TO THE BALTIMORE BUSINESS JOURNAL

40 PROFESSIONALS WHO ARE MAKING 

AN IMPACT ON BALTIMORE

Tech 10
in-paper special

Tech 10

JUNE 10–16, 2016 13

DEVELOPING
AN INDUSTRY

A lawyer, a couple 
of medical students, 
a few veterans and 
a manufacturer 
may not be the first 
people to come to 
mind when you are 
asked to describe 
someone who is on 
the leading edge of 
technology. 

But that’s what 
makes our inaugural Tech 10 class truly 
special.

Though they all may not do the 
same exact thing on a day-to-day basis, 
these 11 people (we’re counting the 
co-founders of one company as a single 
entry) have one thing in common — they 
are moving Greater Baltimore forward.

This group of 11 tech leaders, no 
matter what their official titles or duties 
may be, have shown that they’re not 

afraid to take risks and want to propel 
the region into the future. 

These visionaries were chosen not 
because they necessarily run the largest 
companies or are the biggest names 
out there in tech, but because their 
companies will be leading the way for 
years to come. 

In order to pull together our inaugural 
class for these awards, the BBJ solicited 
nominations for months on end, receiving 
dozens of names to sort through. 

The editorial staff wound up selecting 
our honorees based on their successes 
in the tech industry thus far and the 
trajectory of their companies. These are 
the people you’ll be glad you knew 10 
years from now. 

Inside, you’ll read about our honorees’ 
paths through the industry, the origins 
of their respective companies and their 
hopes for the future.

— Jonathan Munshaw

Jonathan 
Munshaw

PROFILES BY BECKY LOGAN | PORTRAITS BY KAITLIN NEWMAN

Giving Guide*Giving Guide*

2016

June 24, 2016
Advertising Supplement to 
the Baltimore Business Journal

PRESENTED BY TITLE SPONSOR

PREMIER SPONSORS

tototototototototototoBloomBloomBloomBloomBloom
PROVIDING OUR NONPROFIT COMMUNITY WITH THE OPPORTUNITY

Future of...
in-paper report
Future of...

BY JONATHAN MUNSHAW 
jmunshaw@bizjournals.com 
410-454-0511, @BaltBizJon

Just travel a few miles in either direc-
tion in Owings Mills and it’s easy to 
get an idea of how much the area has 
changed in the past few years. 

At Foundry Row, Greenberg Gib-
bons has transformed land that 
used to hold a Solo Cup factory 
into a 50-acre, mixed-use project 
anchored by a 109,000-square-foot 
Wegmans market. 

A mile south off Painters Mill Road 
is David S. Brown Enterprises’ Metro 
Center development, where it is build-
ing 1,700 apartments, 300,000 square 
feet of retail and a hotel.

Stevenson University is constantly 
growing in Owings Mills, with a goal 
of expanding to 6,000 or 7,000 stu-
dents in the next few years.

And Kimco Realty Corp. has plans 
to completely overhaul the now-
vacant Owings Mills Mall, which sits 
on 45 acres of land. 

Local leaders and developers gath-
ered to discuss all of the develop-
ment and more at the BBJ’s Future of 
Owings Mills panel on Oct. 7. 

Panelists included Howard Brown, 
the chairman of David S. Brown 
enterprises; Baltimore County Coun-
cilwoman Vicki Almond; Brian Gib-
bons, the CEO of Greenberg Gibbons, 
the developer of Foundry Row; and 
Kevin Manning, president of Steven-
son University. 

Below is an excerpt of the discus-
sion, which was moderated by BBJ 
reporter Melody Simmons. 

Brian, you are the new guy with 
Foundry Row. Everybody knows you 
opened the Wegmans there now. What 
about this area at this point in time 
attracted you to take a chance on the 
Solo Cup factory? 
Gibbons: From our perspective, 
if you look at what Owings Mills 
already has, there’s significant resi-
dential development, there’s signif-
icant office development. You have 
a university that is growing signifi-
cantly. Our office was there, so we’re 
witnessing it. We felt that at Foundry 
Row we had all the networks neces-
sary to do a successful retail project. 
And it’s all come together. 

Dr. Manning, your legacy is really 

building the campus, moving it out 
here and building it up. Talk about 
the vision for that. 
Manning: Basically what’s happened 
for us is we were in Greenspring, 
and as you know that’s a very dense-
ly populated residential area. We felt 
the need to expand our scope. Some of 
this is just kind of luck, I think, when 
you put it all together. Our operating 
budget [has increased], our employ-
ees have gone up. It started with that 
we were just looking for residential 
space once we decided we were going 
to build a residential campus. What’s 
happening now is students don’t want 
to go to rural areas anymore. Their par-
ents might want them to go, but they 

don’t. That’s the long and the short of 
it. We think we can eventually grow 
to 6,000 or 7,000 undergraduates and 
we don’t have to upset the neighbors. 
The stage is set for us to expand in a 
big way. 

Howard, talk about Metro Center and 
what’s coming online in the future. 
Brown: Metro Center is 45 acres, it’s 
a very dense, urban development. 
We started off with building park-
ing garages that would accommodate 
the commuters. We built a 3,000-car 
garage day one, and the infrastruc-
ture for the entire complex. Since 
then we’ve built 232 apartments and 
50,000 square feet of retail. We’re 
finishing up a 200,000-square-foot 
office building, and another 50,000 
square feet of retail. We are breaking 
ground by the end of the year on a 
225-room, full-service hotel with full 
catering and conference rooms. We 
are also drawing up another 225 mar-
ket-rate apartments. We are exploring 
a 55 and older unrestricted, couple 
hundred units.

CONTINUED ON PAGE 28

BY ANDREW WINDHAM

From left, Howard Brown, chairman of David S. Brown Enterprises; Stevenson University President Kevin Manning; BBJ reporter Melody Simmons; 
Greenberg Gibbons CEO Brian Gibbons; and Baltimore County Councilwoman Vicki Almond sit on the Future of Owings Mills panel. 

•  Owings Mills Mall: Redeveloping 
the mall is key to the town’s future. 
Though its owners have been 
quiet as of late. 

•  Foundry Row: The retail complex 
is 97 percent leased, and has hit 
the ground running.

•  Stevenson University: The 
private college doesn’t plan to 
stop growing any time soon.

R THE MAIN TAKEAWAYS

Why ‘it’s all come together’ for 
Owings Mills to start booming

Owings Mills

THE
FUTURE

OF
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Book of Lists

Best in Finance: 
CFO Awards 
in-paper special

Best in Finance: 

P R E S E N T E D  B Y  T I T L E  S P O N S O R

P R E M I E R  S P O N S O R S

T his year’s Best in Finance: CFO 
Awards honorees prove there’s 
change to be found in the numbers. 
� ey know not only how to save 
money but also how to make it — 

whether it’s by backing up their sales teams, 
successfully navigating federal laws or acting as an 
ambassador in their communities. 

Every one of these eight top fi nancial executives 
have implemented sweeping changes in their 
organizations by adding training programs, new 
IT systems, fresh revenue streams and more. 
Several have helped their employers adjust to 
major changes in state and federal regulations. 

Ultimately, though, the honorees have aff ected 
improvements in their companies by knowing 
their numbers and the inner workings of their 
organizations as well. � ey have reached out to 
their co-workers in other departments to learn 
how best to support them from a fi nancial and 
even operational stance. � ey exemplify the well-
rounded CFO.

–Jenn Ladd

BUILDING 
CHANGE 
INTO THE 
BUDGET

APRIL 17-23, 2015 21

A special thanks to the team at Christopher Schafer 
Clothier for the use of their studio space, which provided 

the location for this year’s portraits.

PHOTO ILLUSTRATION BY WENDY GOLDFARB

Fast 50 
in-paper special

BALTIMORE BUSINESS JOURNAL      DECEMBER 2-8, 2016     13

MAKING THE

CLIMB
The companies that made our Fast 50 list showed 

incredible growth between 2014 and 2015. They 
continued to innovate, tap into new markets and 

expand faster than their competitors. We selected eight 
of these companies to profile in the coming pages. Inside, 
you’ll find stories of growth and hear from CEOs and 
founders. If we’ve done our job right, you’ll learn some 
lessons for your business and grow just as fast, or faster. 
Maybe we’ll see you on the list next year.

INSIDE p 8 OF THE FASTEST-GROWING BUSINESSES IN BALTIMORE
Verbal Beginnings..........................................18
Aria Environmental Inc................................18
Brassica Protection Products LLC..........19
MDV Interactive Inc.; FraudSni� r...........19

Bignell Watkins Hasser Architects PC...21
NTC Mazzuca Contracting Inc................22
Bonnie Heneson Communications.......24
Merritt Properties LLC.................................24

THE FASTEST-GROWING 
PRIVATE COMPANIES

PRESENTED BY

PREMIER SPONSOR PARTNER SPONSOR

RE Inc. Top Projects
 in-paper special

RE Inc. Top Projects

MARCH 11-17, 2016 19

T he real estate market in Baltimore had long been quiet after 
the Great Recession. 

In 2015, it started to boom again. 
Hundreds of apartments opened or started construction, 

new retail projects popped up around the city and 
developments were revealed that look years into the future. 

As a result of this boom, the Baltimore Business Journal decided to 
bring back its Best in Real Estate Inc. awards. 

We accepted nominations in seven categories: building transaction, 
commercial lease, industrial sale, new construction, redevelopment or 
conversion, apartment project and retail project. 

� ree fi nalists were selected in each category, and were ranked in 
order — in addition to selecting a “Best in Show” project. 

Inside, you’ll fi nd the top real estate projects and deals that were 
completed in 2015 — and the people behind them. 

Projects were selected based on their notability, the number of jobs 
that were created and the lasting impact that it will leave on the city. 

ESTATE 
REAL

INC.
A W A R D S

A BIG
DEAL

T A B L E  O F  C O N T E N T S

A L S O  I N S I D E20 Building
transaction 28 Redevelopment/

conversion

22 Commercial
lease 30 Apartment

project

24 Industrial
sale 32 Retail

project

26 New
construction 33 Best

in show

The future 
of Baltimore 
real estate
Although these projects 
weren’t eligible for our 
awards, they’ll be shaping 
the city for years. 27

ISTOCK

PREMIER SPONSOR

Diversity: 
Expand Your Circles 

in-paper special

Diversity: 

10     July 15-21, 2016 BAlTIMORE Business JOuRnAL

connecting 
students to jobs 

cOveR stORy

under the direction of a new principal, the Catholic high school is on a mission to 
strengthen its partnerships with the business community.

By cAmiLLe HARRisOn | charrison@bizjournals.com | 410-454-0506

By kAITlIn nEwMAn

William Heiser, left, the president of Cristo Rey Jesuit High School, with Walter D. Reap Sr., the school’s new principal. 

Walter D. Reap Sr. recalls standing in front of Cristo Rey Jesuit High School students 
when one asked him what advice he would share to help quell a case of nerves as he 
faced graduation.

Reap wasn’t sure how to answer the high school senior, at first. He was nervous himself.
“I just told him, ‘You’re more than prepared,’” Reap recalls. “‘That nervousness is 

good and it can propel you into a successful future.’”
Reap, Cristo Rey’s new principal, is taking his own advice as he prepares for his first school year 

at the Fells Point Catholic school. He’s only the second principal in charge of the 9-year-old school, 
which focuses on providing some of the city’s poorest students with an education that combines real-
life work experience and academics. The school’s graduates have a 100 percent acceptance rate into 
college.

Best Places to WorkBest Places to Work

HAPPY
SEPTEMBER  2016  |  SUPPLEMENT TO THE BALTIMORE BUSINESS JOURNAL

PREMIER SPONSOR

*Advertising Publication


