
Questions? Contact cbeeke@bizjournals.com

Display advertising rates............................................2

Specialty feature rates...............................................3

Ad shapes and sizes............................................... 4-5

Print ad file requirements...........................................6

Partners in Philanthropy Supplement.......................... 7

Meeting Guide Advertising Supplement.......................8

Customized Advertorial Package.................................9

Book of Lists............................................................ 10

Corporate Anniversaries Advertorial.......................... 11

Deadlines and Cancellations..................................... 12

Digital Advertising Rates.......................................... 13

Morning Edition....................................................... 14

Afternoon Edition..................................................... 15

Breaking News Sponsorship. .................................... 16

Homepage Takeover..................................................17

Bottom Line and Slider Ads....................................... 18

People on the Move Sponsorship............................... 19

Business Pulse Sponsorship.....................................20

Online Dimensions, Specs,  
and Submission Deadlines................................... 21-23

Terms and Conditions.......................................... 24-26

Rates and 
Products
Advertising options, section descriptions,  
display/classified rates and terms for 2017

mailto:XXXXXXXXXX@bizjournals.com


Page 2 of 26   albuquerque business first  »  2017 rates and products

 Ad size Open rate $10K $20K $40K $60K

full page $5,445 $4,353 $3,629 $3,074 $2,711

3/4 page $4,828 $3,764 $3,188 $2,724 $2,399

island  $4,525 $3,521 $3,077 $2,543 $2,233

1/2 page $3,740 $2,939 $2,501 $2,037 $1,881

1/4 page $2,615 $2,075 $1,692 $1,436 $1,323

1/8 page $1,865 $1,498 $1,270 $1,034 $913

list strip ad $2,200 $1,716 $1,474 $1,232 $1100

Franchise positions
 Ad size Open rate $10K $20K $40K 60K

Silent Cover  
Ad Package $1,000

centerpiece tower $3,008 $2,252 $1,852 $1,802 $1,561

centerpiece “U” 
shape $4,007 $3,125 $2,648 $2,230 $2,086

belt ad $3,371 $2,643 $2,246 $1,896 $1,690

“L” or reverse “L” 
shape $2,571 $2,015 $1,727 $1,473 $1,271

wave $2,075 $1,651 $1,401 $1,158 $1,078

isosceles (bizleads 
section only) $1,968 $1,536 $1,316 $1,107 $985

triangle (bizleads sec-
tion only) $1,968 $1,536 $1,316 $1,107 $985

full page spread $9,441 $7,320 $6,482 $5,818 $4,671

island spread $6,095 $4,694 $4,066 $3,458 $3,060

1/2 page spread $5,566 $4,330 $3,788 $3,166 $2,746

Display advertising rates 2017
 Ad size $80k $60k $40k $20k

Silent Cover  
Ad Package2 $2,586* $3,083

front page logo only3 $550 $850

reporter page 
sponsorship1 $1,427** $1,823 $2,323

Franchise positions (continued)

1 Requires 13X minimum
2 Requires 13X and includes island ad 
3 Requires 26x or 52x commitment  
* 26-time package
**51-time package

front page logo bundle (logo plus an island ad)

reporter page sponsorship (logo plus a 1/4 page ad)
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VOL. 23, NO. 39, $3.00

6565 AMERICAS PARKWAY NE,
SUITE 770

ALBUQUERQUE, NM 87110

ADVERTISEMENT

Here’s what the fi rst few 
major job postings for the 
Los Lunas data center look 
like. 15

TECHNOLOGY

FACEBOOK BEGINS 
HIRING FOR LOS 
LUNAS CENTER

YOUR KID’S FUTURE: COLLEGES, PRIVATE SCHOOLS 16-19

‘Creating a lifestyle 
community’
Tim Brislin of Harvard Investments 
on the revival of Mariposa.
STEPHANIE GUZMAN-BARRERA, 11

At T-Mobile, when the company hits a milestone, employees reap 
the rewards — which might mean bosses cooking them burgers 
or dishing up cinnamon rolls. Learn more about how T-Mobile, 
our Best Places winner among the largest companies, and other 
winners and finalists are keeping employees happy and engaged.

WHEN EMPLOYEES TAKE
CENTER STAGE

sPECIAL INsERt
INsIDE,
B1-B16

COURTESY T-MOBILE

MARKETING

PR pros’ 
views on 

ART
We asked 

public relations 
professionals how 
they would advise 
approaching the 

issues Albuquerque 
Rapid Transit faces. 

12

BEER

Duke City beer 
is the bomb

It’s so good, it landed us in Travelocity’s Top 
10 Beer Destinations. 

 CHRISTOPHER ORTIZ, 6

FINANCE

She’s all 
about 
trust

Valerie Ingram 
joins LANB 

Wealth Strategies 
Group as trust 
development 

o� icer.  
PEOPLE ON THE 

MOVE, 13
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REAL ESTATE INC.
I SGUZMAN@BIZJOURNALS.COM 505-348-8317 @ABQBIZRE

Surpassing Expectations

Jim Long, 
CEO of Heritage Hotels
and Resorts, Inc.

Successful business people manage many things every day. Jim Long, CEO of Heritage 
Hotels and Resorts, needed a team that could address his financing needs quickly and 
efficiently.  

“Acquiring the Hyatt Regency Albuquerque was a significant undertaking, and the business 
team at Nusenda Credit Union provided financing within our 60-day closing deadline. I 
greatly appreciated the credit union’s local decision-making process, their very reasonable 
financing terms, and the uncomplicated manner in which they conduct business,” Jim said. 

872-5422 
800-347-2838 (Outside the Albuquerque area) 
nusenda.org 

Federally insured by NCUA  |  Equal Opportunity Lender

Follow us on:

NEW DEVELOPMENT

What’s being built around Albuquerque
It looks like contractors will be busy 
next year with a number of new projects 
gearing to come online. 

Several development projects went 
before or are about to be considered 
by the city’s Environmental Planning 
Commission. 

The commission looks at projects that 
need zoning changes or site plans before 
building permits can be pulled. 

The new developments include a new 
auto dealerships, apartment projects and a 
hotel expansion. 

Another project moving forward is 
Santolina, the large master-planned 
community which passed a key hurdle this 
week that allows the developer to recoup 
some of its infastructure  costs.

The developers are proposing 
residential villages, an urban center, town 
center, open spaces and business and 
industrial parks. Should Santolina receive 
its next round of approvals, new houses 
could be delivered in 2018.

Here’s a look at new development 
around town. 

AUTO DEALERSHIP MOVING
Galles Chevrolet will build a new showroom and service shop on 
the southwest corner of Candelaria Road and University Boulevard. 
The plan is for a 41,000-square-foot building that will include a 
showroom, service center and reception area, according to a 
building permit application filed with the city. The dealership will 
move from its current location on Lomas Boulevard. 

HOTEL EXPANSION
The Homewood Suites by Hilton on San Antonio 
Drive NE will add 26 more guest rooms to the 
property in a new 22,566-square-foot building. 
The existing hotel will also have its lobby and gym 
upgraded. The new three-story building is expected 
to break ground in the spring of 2017, and open 
before Balloon Fiesta next year. 

NEW NE HEIGHTS 
APARTMENTS
Apartments are on the drawing 
board for a vacant piece of property 
near Tramway and Menaul. The 
owners of the property requested 
the city change the site’s zoning 
from o� ice and commercial to high-
density residential. It’s unclear when 
construction would begin, but first 
the developers would have to file a 
building permit with more concrete 
plans. 

PRESBYTERIAN PROPERTY 
MOVES FORWARD
The first piece of the 10-acre property 
across from Presbyterian Hospital 
on Central Avenue is expected to be 
apartments. Titan Development filed 
a site plan with the city that shows 
a 74-unit apartment complex there, 
called Broadstone Highlands. They 
will be market-rate studio, one and 
two-bedroom units.

SANTOLINA SECURES TAX DISTRICTS
Bernalillo County agreed to create 20 di� erent tax increment development 
districts for Santolina, a 13,850-acre master-planned community. TIDDs allow the 
developer, Western Albuquerque Land Holdings, to recoup some of the $2.8 billion 
it says it will spend building out Santolina’s infrastructure, including roads, water, 
sewage and drainage lines.

COURTESY MOUNTAIN WEST LODGING LLC

MATT STROSHANE | BLOOMBERG NEWS

COURTESY WESTERN ALBUQUERQUE LAND HOLDINGS
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BUSINESS INTELLIGENCE
Rachel Sapin covers the news you need to know to run your business, 
including the latest in money, energy and economic development.

I RSAPIN@BIZJOURNALS.COM 505-348-8306 @ABQBIZINTEL

I v 
Have a story or chile tip? Call me at 505-348-8306 or email me at rsapin@
bizjournals.com. You can also follow me on Twitter at @ABQBizIntel. 

H ey there Albuquerque. I’m ABF’s 
new jobs, money and energy 
reporter, and I’d like to intro-

duce myself and let you know why I’m 
thrilled to learn more about a city that 
says it has the best sunsets in the world.

Prior to joining Albuquerque Business 
First, I worked as a city and state gov-
ernment reporter for � e Aurora Senti-
nel, covering Colorado’s third-largest 
and most diverse city. My stories ranged 
from following Colorado’s burgeoning 
and highly regulated recreational mar-
ijuana industry to covering congressio-
nal hearings surrounding a long-delayed 
$1 billion Department of Veterans Aff airs 
hospital project. 

To start things off , here are a few 
things to know about me. All photos are 
from my personal Twitter and Facebook 
accounts. 

INTRODUCTIONS

5 things to know about me

I’M A COLORADO NATIVE
I grew up (far right) in Golden, Colorado, 
home to the pungent Coors factory, before 
there was legal marijuana (near right), and 
I’m happy to lament with anyone over how 
much better the old Elitches was than the 
new Six Flags.

I’M A LOCAL GOVERNMENT 
NERD AND A HUGE “PARKS 
AND RECREATION” FAN. 
In my previous job I actually enjoyed 
listening to city o� icials argue over 
minutiae such as how to landscape a 
street median. Seriously. As one of my 
favorite TV characters Leslie Knope once 
said, the community forum is the rawest 
form of the democratic process where 
people can “care loudly.”

I HAVEN’T WATCHED 
“BREAKING BAD” 
I don’t have any preconceptions 
about Albuquerque and am 
truly seeing the city with a 
blank reporter’s notebook. I’m 
trying to toughen up for the 
spiciness of the chile here, 
so any tips on that would be 
greatly appreciated.

505.823.2400  | 
www.BobsPainting.comCOMMERCIALINTERIOR/EXTERIOR REPAINTING

No job too small or large.
Let our professional and courteous team update your

interior/exterior o� ices
● Clean and Professional Painters

● Low VOC Paints
● No Odor Paints

Contact us for a
FREE QUOTE

- Bob Herman, President, Founder 
and Owner

BY CHRISTOPHER ORTIZ
cortiz@bizjournals.com
505-348-8323

Following Black Friday, Small Business 
Saturday is an opportunity to highlight 
local businesses during the important 
holiday shopping season. According to 
a survey from the National Federation 
of Independent Business and American 
Express, a record 112 million consumers 
shopped on the annual event, marking a 
13 percent increase over 2015. According 

to American Express, awareness of Small 
Business, Saturday reached 72 percent.  

Albuquerque was just named one 
of the top cities in the country to shop 
locally. Yelp released its Top 20 Cities to 
Shop Local list, and Albuquerque land-
ed at No. 17.

To compile its list, Yelp looked at mil-
lions of reviews on its site to determine 
which U.S. cities were the best for fi nd-
ing gifts at local businesses by looking 
at cities’ gifting scores, determined by 
looking at reviews.

RETAIL

Holiday season kicks off  with record Small Business Saturday

MARK VON HOLDEN/AP IMAGES FOR AMERICAN EXPRESS

America Express, which sponsors Small Business Saturday, said the annual 
event saw record numbers of shoppers this year.

NOVEMBER 18-24, 2016 11

Every building changes a place; it 
brings a new service, opportunity, and 
space for people to gather and grow.

Thank you for seventy years of 
partnership, support, and opportunity 
to make buildings that change places.

jaynescorp.com

6.3 percent The vacancy rate of Albuquerque’s industrial buildings, 
according to Q3 research by CBRE New Mexico.

Q&A

...with Tim Brislin, the man rebuilding Mariposa
Mariposa, the 1,600-acre master-
planned community on the outskirts of 
Rio Rancho, was a victim of the reces-
sion. � e project, which was paused for 
some time, was bought by Arizona-based 

Harvard Invest-
ments in 2014. � e 
company, which 
specializes in pur-
chasing neglected 
master-planned 
communities and 
remarketing them, 
spent eight months 
getting the project 
back on track. 

After kicking off  a grand reopening 
in August of 2015, Mariposa has been 
brought back from the brink, and is once 
again selling and building new homes. 

� is year, Mariposa has sold nearly 
100 homes thus far. We asked Tim Bris-
lin, Harvard Investments’ vice president, 
to talk about the success. 

What type of customers are you 
seeing? We’re seeing all types of 
customers from families to soon-to-be 
empty nesters. � ey’re coming because 
it’s one of the best values in town, it’s 
beautiful, it’s new, has great views, 
and one of only three real master-
planned communities in the MSA right 
now, including Mesa Del Sol. � en 
we have the amenities that are just 
irreplaceable.
If the community is attractive for 
empty nesters and retirees, why not 
make it a 55-plus community? We 
have a lot of land, so we could do that 
on part of Mariposa. But I don’t think 
we would consider that unless we had 
the right builder and market demand. 
We’re sort of naturally age targeted 
because of the location, and we’ve 
been successful in creating a lifestyle 
community. 
What’s been the most challenging 
part of revamping Mariposa? � e 
biggest challenge is just that lingering 
perception and the history of the 
public improvement district. We’ve 
had long discussions with realtors and 
homebuyers about PIDs. All the buyers 
we have coming in from out of town 
are coming from places that have the 
same fi nancing mechanism. � ey get 
it and they’re not concerned. You can 
not have a master planned community 

without fi nancing tools today. 
Mariposa was Harvard Investments’ 
first community in New Mexico. Is the 

company considering others here? We 
are looking at other opportunities in 
New Mexico. It’s always good for us if 

we can have a team in a market to do 
more projects with it.

Tim Brislin
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Specialty feature rates
Sticky Notes
$5,000 for contract customers, $7,000 for open rate. 
ALL space, color and positioning rates net, non-commissionable.
Copy must be submitted at least 6 weeks prior to publication date and must be pre-approved by the publisher. 

Sticky Note Description: 
3x3 Sticky Note on yellow paper, one color ink, with FULL adhesive backing; Front page placement; Half-page, 
full-color ad inside same issue with forward placement. 

Wraps
Four page wraps
$8,000 for contract customers, $10,000 for open rate. 
ALL space, color and positioning rates net, non-commissionable.
Copy must be submitted at least 6 weeks prior to publication date and must be pre-approved by the publisher.

Guaranteed Position fee  
20% for back cover (full page only)

15% for inside pages (1/4 page minimum ad size)

FEES   
Notification of ad cancellation or a change in its schedule must be received in writing 
before space reservation deadline. Insertion canceled after reservation deadline will 
be billed at 100%. Book of Lists ads are non-cancellable. All advertising transactions 
with Albuquerque Business First are subject to the Business First’s advertising terms 
and conditions, a copy of which are available on our website.

TAX  
The current New Mexico Gross Receipts tax is 7.3125%. All advertisers will be charged 
the current rate unless proper documentation of non-taxable status is supplied before 
ad runs.

*Charges are non-commissionable 
**all rates for inside pages (1/4 page minimum ad size)

credit, payment, and commissions 
All first-time advertisers must pre-pay and payment must accompany all copy until 
credit has been established with the Credit Department. Payment by check, Visa, 
MasterCard, or American Express. All advertisers must submit a Credit Application. 
Terms of credit extension to advertisers is Net 30 Days. No cash discounts. Any 
discrepancies in advertising invoices must be questioned within 10 days of 
publication. All rates are net and non-commissionable. All advertising transactions 
with Albuquerque Business First are subject to the publication’s advertising terms 
and conditions, a copy of which is available on our website and, if applicable, in our 
advertising agreement. 
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centerpiece tower

1/2 page spread

centerpiece or goalpost "U" shape

belt

Celebrate New Mexico’s 
big deals

Registration now open
December 8th at the Hyatt  Regency

6 PM - Midnight

Register at htt p://bizj.us/1nsd0c

Ad shapes and sizes
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"L" 1/4 page trianglewave isosceles

OCTOBER 28-NOVEMBER 3, 2016   |     ADVERTISING SUPPLEMENT   |   PARTNERS IN PHILANTHROPY   1514 ADVERTISING SUPPLEMENT   |   PARTNERS IN PHILANTHROPY   |   ALBUQUERQUE BUSINESS FIRST

“The UNM Cancer Center gave me  
a second chance at life.” — Aracely 

breast cancer patient

505-272-4946 • cancer.unm.edu/giving • 1-800-432-6806
Make sure your health insurance provides you and your family unrestricted access to the UNM Comprehensive Cancer Center

Cancer Touches Each of Us
When Aracely learned she had breast cancer, she was scared. She didn’t know where she could find treatment  
or how her family could support her through it.

Aracely came to the UNM Comprehensive Cancer Center and found the care and support she and her family needed. 
Her surgeon and medical oncologist worked with a cancer genetic counselor, nutritionist and translator to make sure 
she got the right treatments in the right sequence. Today, she’s back enjoying time with her family and encouraging  
all women to seek help when something seems wrong.

Giving Hope
Cancer affects New Mexicans from every background, community, race, culture and creed. It leaves an indelible  
mark on their life and journey and on the lives of those who love and support them.

As New Mexico’s leading cancer program, the UNM Comprehensive Cancer Center is here for all New Mexicans.  
As one of the nation’s 47 National Cancer Institute Designated Comprehensive Cancer Centers, and among the top 
three percent of cancer centers, we provide world-class cancer diagnosis and treatment and conduct cutting-edge 
research to discover the causes and cures for the cancers that disproportionately affect New Mexicans. We want  
you to get back to your life and to the people and things you love.

Your donation to the UNM Comprehensive Cancer Center stays right here to help New Mexicans like Aracely 
overcome cancer. You can choose to target your funds to our patient care programs, to our research and  
tumor-focused programs, or to our statewide outreach programs.

full page spread island spread

Martin Mathisen, CPA, CGFM,
– Audit Director

Certifi ed Public Accountants   |   Albuquerque: 505 843 6492   |   atkinsoncpa.comPrecise. Personal. Proactive.

Stephanie Catasca, CPA
- Tax Director

We can help 
you grow, 
regardless

of your size.

Because our 
real interest 

is you.

GOLD FINANCIAL
SERVICES

L
I B E R T

Y

1998 Brought to you by the Greater Albuquerque
Association of REALTORS® (GAAR) 

DISCOVER
NEW MEXICO TOURISM

Wednesday Morning, March 30th 
Crowne Plaza • 1901 University Blvd NEVisit GAAR.COM/REINVENT for tickets & details

Century Bank Sandia Labs Federal Credit Union

Featured presentation by:

Our Sponsors:

Learn how much local tourism benefi ts our economy
& get day trip ideas at the FREE NM Tourism Expo.

2016

DIVERSE
BUSINESS
LEADER

AWARDS

DIVERSE
BUSINESS
LEADER

CELEBRATE DIVERSITY IN 
NEW MEXICO’S BUSINESS 

COMMUNITY

REGISTER NOW: 
http://biz.us/1lsvom

SEPT. 22, 2016
Sheraton Uptown  |  
11:30 AM - 1:30  PM

Ad shapes and sizes
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Print ad file requirements

programs & formats: Digital files are accepted in the following programs & formats:

Exported .PDF Use [PDF/X-1a:2001] in your design program export or distiller options.

InDesign .INDD Package all fonts & images. See: File Menu-Package or 

Illustrator .AI .PDF or .AI, fonts turned into outlines

Photoshop .PSD .PSD files should be 300 dpi, layered or rasterized.

All incoming files are checked for our printing specs and for printing optimization.

How to submit
Unless other submission arrangements are made with your sales 
representative, please upload your files and materials at:  

http://filetransfer.amcity.com
Or email to: natalienewton@bizjournals.com. Please CC your sales 
representative when emailing. Thank you. 

Need Help? 
If you have any questions or concerns about preparing your ad, please 
contact our graphic designer, Natalie Newton, at 505.348.8311, or 
email natalienewton@bizjournals.com.

Helpful Tips and Information:  

• �	 LOGOS for ad builds: PLEASE SEND VECTOR (.ai, .eps)   
(Low-resolution 72 dpi .jpg’s or any downloaded low-resolution 
art from the internet is not accepted for ad builds.)  
If low-res art is provided for ad builds, we can not guarantee 
print quality or being able to use it. 

• 	 Please convert all spot or rgb colors to process (cmyk) in 
your color design program color palette. Note: If working in 
Illustrator or Photoshop, make sure your color mode is set to cmyk.

• 	 Due to the nature of web press printing, please convert all 4 color  
blacks in your art and text to 100% black.  
(100% Black = c0% m0% y0% k100%.)  
We suggest that if you must use a rich black, please use:  
(c10% m10% y10% k90%.)

• �	 Be aware that small or thin text against a 4/color background 
may become illegible, due to the not-always-consistent nature of 
color registration on a web press. 

• �	 For best results, send high-resolution/300dpi digital images. 
PDF files are preferred. 

•	 We cannot accept ads provided in the following file formats:  
Microsoft Word, Excel, Publisher, Powerpoint, Corel Draw 
Page Maker, and Quark XPress.

Full-Page Spread  21" x 12.25"

Island Spread  
15.9375" x 9.25"

1/4 page 
Triangle
6 1/4"base 
x 8 15/16" 
peak

1/4 page 
Isosceles
10”base x 
5 7/8”peak  

1/4 Page Spread
21" x 2.8125"

1/2 Page Spread
21" x 5.875" 

Wave
10" x 2.8125"
sloping top 

Belt
21" x 2.8125" center of 
pages

Centerpiece Strip
21" x 1.5" center of pages

"L"
1.875" x 12.25" 
plus 1.5" strip on bottom

Centerpiece 
Tower
1.875" x 12.25" 
on each side

Centerpiece "U"
1.875" x 12.25" 
on each side, plus  
1.5" strip on bottom

3/4 Page  
7.4375" x 12.25"

Full Page  
10" x 12.25"    

��Island  
7.4375" x 9.25"

1/4 Page (V)
2.375" x 12.25"

1/2 Page (H)
10" x 5.875"  

1/2 Page (V)
4.9375" x 12.25"

Strip 10" x 1.5"

1/4 Page (H)
10" x 2.8125"

1/4 Page (S)
4.9375” x 5.875"

1/8 Page (H)
4.9375"

 
x 2.8125"

1/8 Page (V)
2.375" x 5.875"
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Advertising Supplement | 2017 Partners in Philanthropy   
Please contact your advertising account executive for details

2016

Our annual Partners in Philanthropy special supplement helps business leaders 
make informed decisions about philanthropic opportunities. Whether New Mexico 
nonprofits need help increasing donor relationships, thanking corporate sponsors, 
building their volunteer base or promoting their fundraising event, your ads in 
Albuquerque Business First Partners in Philanthropy supplement support and 
promote the needs of these vital groups that work so hard for New Mexico.

Sponsorships available. Please contact your advertising account executive for 
details

2017 Cost

Two-page spread, full color:   $3,304

Sponsorship available:  $6,000

formerly the Giving Guide
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Advertising Supplement | 2017 Meeting Guide   
Please contact your advertising account executive for details

Q PENNANT

Q FLAG

Q REPORTER

August 26-September 1,  2016

ADVERTISING SUPPLEMENT

Q PENNANT

Q FLAG

Q REPORTER

NEW MEXICO
How to have a meeting in

Meetings Mean Business! To encourage local companies to take advantage of 
local services and amenities, we are presenting “How to Have a Meeting in New 
Mexico.” This special guide lists some of our state’s top destinations and facilities. 
It’s a great resource for local companies and event planners.

Why advertise? Businesses hosting corporate functions in New Mexico use this 
valuable guide to make informed decisions on vendors. 

Special Distribution 

• Meeting Professionals International (MPI)   

• Human Resources Management Association (HRMA)   

• Tourism Association of New Mexico (TANM)

Plus, it is inserted in the August 18th issue of the Albuquerque Business First. 

Sponsorships available. Please contact your advertising account executive for 
details

Featured Lists:

• Casinos & Meeting Spaces 
• Annual Festivals & Largest Conventions 
• Albuquerque-Area Largest Hotels 
• Santa Fe-Area Largest Hotels 
• Film & Video Production Companies

2017 Cost

Full page   (7"w x 9.75"h) no bleed:   $2,865

Half page   (7"w x 4.8125"h) no bleed:   $1,894
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A customized editorial package offers you the unique opportunity to tell your story — your way — in the 
pages of the Albuquerque Business First, through a paid advertising section.

Featured in the center of the Business First as part of the weekly edition, it allows you to put your 
message in front of key business readers and decision makers.

Because this is a paid advertising project, you are the editor. You decide which stories are included, 
which photos to submit and how the headlines should read. You retain control of the editing process 
(subject to the publisher’s final approval).

The total production package includes layout and editing provided by the advertising department of the 
Business First with your supervision.

Customized advertorial package   
Please contact your advertising account executive for details

July 8-14, 2016 

1

EmploymEnt/UnEmploymEnt
The unemployment rate in New Mexico edged down sightly from 6.7 percent in the first 

quarter of 2015 to 6.3 percent in the first quarter of 2016. Albuquerque dropped from 

6.3 percent to 5.7 percent in that same period. Total nonagricultural employment in 

New Mexico held almost even at 820,800 compared to 820,700 the prior year.

NoNagricultural Wage aNd Salary employmeNt 1 (thouSaNdS)

(New Mexico)

1: Includes full- and part-time wage and salary workers by place of work. The self-employed, family workers, household workers 

and members of the Armed Forces are excluded.  The employment data in this table are quarterly averages of monthly figures. 2: 

Includes employees of state supported universities, public schools and tribal enterprises, such as casinos. Note:  Detail may not 

add to totals because of rounding. Source: New Mexico Dept. of Workforce Solutions, Economic Research and Analysis Bureau. 

Table prepared by: Bureau of Business and Economic Research, University of New Mexico.
uNemploymeNt rateS (%) 1 
(New Mexico MeTropoliTAN STATiSTicAl AreAS)

r: Revised. 1:  Unemployment as a percent of the civilian labor force. Data are not seasonally adjusted.   2: Bernalillo, Sandoval, 

Torrance, and Valencia counties. 3: San Juan County. 4: Dona Ana County. 5: Santa Fe County. Source: New Mexico Dept. of 

Workforce Solutions,  Economic Research and Analysis Bureau.  Table prepared by: Bureau of Business and Economic Research,  

University of New Mexico.

total perSoNal iNcome 1 ($ millioNS)*

*: All state dollar estimates are in current dollars (not adjusted for inflation). Most recent data available at press time.

P: Preliminary. R: Revised. 1: Income by place of residence. Source: U.S. Department of Commerce, Bureau of Economic Analysis.

Tables prepared by: Bureau of Business and Economic Research, University of New Mexico.techNology R Albuquerque tech startup cultivating 

coders took home Tech.co’s coveted 

Startup of the year award at the 
South by Southwest interactive 
festival in Austin, Texas. The 
company offers an eight-week coding 

bootcamp to residents of tribal, rural, 

inner-city and otherwise underserved 

communities. it competed against 19 

other startups in the seventh annual 

Tech.co SxSw Startup of the year 
pitch competition. R The iGNiTe community Accelerator 

at the cNM STeMulus center kicked 

off a new 12-week program, providing 

13 business owners with services 
and support valued at more than 
$15,000, including personal business 

coaching and mentoring. A few 
of the participants included lobo 
cell phone Solutions, Medical Debt 

Solutions consulting, Jobplacer and 

The cBD Boutique. R The Albuquerque city council voted 

to direct $200,000 in economic 
Development Action Account (eDAct) 

funds to the New Mexico Angels, 
providing a boost to its second 
business accelerator — the New 
Mexico Start-up Factory ii. Dorian 
rader, vice president of the New 
Mexico Angels and the Start-up 

Factory’s executive director, said the 

first business accelerator has churned 

out six companies already. “our goal 

this time is to do it twice as fast with 

twice as many companies,” rader 
said. Her position is now full-time 
and she said that will help the group 

achieve the goal.eNergy
 R with the state’s solar industry 
jobs expected to grow by the 
hundreds this year, a handful of local 

companies want to ensure that job 
opportunities in the industry are 
available to women. with this in mind, 

women in Solar energy hosted its 
second annual NationwiSe forum in 

February at its Albuquerque offices. 

Scheduled guest speakers included 

Galina Kofchock of osceola energy; 

December cowen from unirac inc.; 

Mariel Nanasi from the New energy 

economy; and rebecca l. calvert of 

Jack rabbit Design llc. R Albuquerque-based Array 
Technologies inc. and Affordable 
Solar completed two new solar plants 

for public Service co. of New Mexico 

in Albuquerque and Santa Fe. The 
Santolina Solar energy center and 
the Santa Fe Solar energy center can 

provide about 10.5 and 9.5 megawatts 

of direct current, respectively, 

R business buzz

nEw mExicomARKEt REpoRt

$79,199

2015 Q1 r

80,030

2015 Q2 r

80,463

2015 Q3 r

80,869 81,488

2015 Q4 r

2016 Q1

72K

74K

76K

78K

80K

82K

mSa

2015 
Q1 2015 

Q2 2015 
Q3 r 2015 

Q4 r 2016 
Q1 r

Albuquerque MSA2
6.3

6.2
6.4

5.9
5.7

Farmington MSA3
6.5

7.0
7.6

7.1
7.8

las cruces MSA4
7.7

7.6
7.3

6.9
7.2

Santa Fe MSA5

5.6
5.3

5.6
5.2

5.1

NeW meXico
6.7

6.7
6.8

6.3
6.3

Sector 2015 
Q1

2015 
Q2

2015 
Q3

2015 
Q4

2016 
Q1

% change 2015 Q1-2016 Q1

Total Nonag. wage & Salary employment 820.7 826.0 822.7 833.0 820.8
0.0

private

629.3 636.0 638.7 639.2 629.3
0.0

  Goods producing
97.7 96.9 96.9 95.5 90.6

-7.3

  Services providing
722.9 729.1 725.8 737.5 730.2

1.0

    Mining, logging & construction 70.2 69.3 68.9 68.1 63.9
-9.0

      Mining & logging
28.0 25.8 25.1 23.5 20.8

-25.8

      construction
42.2 43.6 43.8 44.6 43.1

2.2

  Manufacturing
27.5 27.6 28.0 27.4 26.7

-3.0

  wholesale Trade
21.4 21.5 21.5 21.3 20.7

-3.3

  retail Trade
92.2 93.1 93.4 96.1 91.7

-0.5

  Transportation, warehousing & utilities 24.7 24.3 24.1 23.8 22.9
-7.2

  information
12.2 13.1 13.2 12.5 11.9

-2.5

  Financial Activities
33.2 33.2 33.2 33.2 33.0

-0.6

  professional & Business 
Services 98.4 99.0 100.4 100.2 99.0

0.5

  educational & Health Services 131.7 132.0 130.9 136.1 138.2
5.0

  leisure & Hospitality 90.2 94.1 95.3 92.5 93.2
3.4

  other Services
27.7 28.8 29.9 28.1 28.1

1.7

  Government 2

191.4 190.0 184.0 193.8 191.5
0.1

% change 2015 Q1r—2016 Q1: 2.9%

pERsonAl incomENew Mexicans’ total personal income rose 2.9 percent from $79 billion in the first 

quarter of 2015 to $81 billion in the first quarter of 2016.

White Rock Branch Library and Renovations to Youth Activity Center

Bradbury Stamm Construction, Inc.

Sandia Resort and Casino Parking Garage and Roadrunner ExpansionJaynes Corporation

Western New Mexico University Light HallJaynes Corporation

Double Eagle Waterline—New Phase I 

AUI Inc.

Santa Fe Public Schools Nina Otero Community School
McCarthy Building Companies NM, Inc.

Santa Fe Community College Higher Education Center
McCarthy Building Companies NM, Inc.

A  S P E C I A L  S U P P L E M E N t  t O  A L B U q U E R q U E  B U S I N E S S  F I R S t

Building New Mexico Projects & Careers

New Mexico Premier Awards Celebration

BUILDINGS2016

BESt

Proceeds to benefit AGC’s education foundation NMBEF

San Juan College School of EnergyJaynes Corporation

George I. Sanchez Collaborative Community School

Bradbury Stamm Construction

UNM Math and Science Learning Center – Phase II

Franken Construction Company

Fuller Lodge Phase 1 ImprovementsJ.B. Henderson Construction Hall of Fame InducteesJanet M. McHard McHard Accounting Consulting LLC
Robert B. Sachs TEAM Technologies Inc.Lee Trussell Advanced Manufacturing Analysis 

& Research Corp.Young Alumni AwardValerie Almanzar Your Casa Team, Keller Williams RealtyDeena Crawley Dion’s
Bridgit Luján Dulce Flamenco Internacional Inc.

Faculty Community Leadership AwardJohn Benavidez
Distinguished Service Award

Sonnet & Ian McKinnon 

Corporate and Table Sponsorships available. Contact Emily Fox at 505.277.7114 or efox@unm.edu

27th Annual UNM Anderson Hall of Fame

Awards Banquet & Fundraiser

 March 3, 2016
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Book of

LISTS
2016-2017

Love where you live
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PRESENTING SPONSORS

PRESENTING SPONSOR

Advertising
New Mexico’s most valuable business reference guide and the one publication readers 
turn to throughout the year. It’s a compilation of the Business First’s Lists and is full of 
important information about New Mexico businesses that is unavailable anywhere else. 
Sold year-round. 

Book of Lists ads are noncancellable. All rates are net.

ad size Contract rate Open rate

full page $4,900 $5,900

1/2 page $3,500 $4,500

1/4 page $2,100 $3,100

List strip ad $1,500 $2,500

Inside Back/Front 
Cover SOLD SOLD

Chapter 
sponsorship $6,500 $7,500

Additional sponsorships available.  
Please contact Candace Beeke at 505-348-8320 or email at cbeeke@bizjournals.com

2017 Deadlines
Issue Date: December 29, 2017
Space reservation deadline: October 20, 2017
In-House design collateral due: October 27, 2017
Camera-ready ads due: November 10, 2017

Book of Lists
one ad - one whole year of exposure

of readers say Book of Lists advertisers are more 
top of mind when thinking about a specific 

product or service that is needed.

70% 79% 71%

of readers view Book of Lists advertisers as 
leaders in their industry.

of subscribers say seeing your ad in the Book of 
Lists improves their overall impression of your 

company.
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advertising supplement

Corporate Anniversaries Advertorial
Albuquerque Business First wants to help you spread the word about your company’s 
birthday! Considering nearly 95 percent of companies go out of business within the 
first five years of opening up shop, we feel it’s important to celebrate companies that 
have reached 5th, 10th, 20th, 100th and other milestones. Perhaps even reaching one 
year is a milestone for you!

Take advantage of this unique opportunity to launch your company’s year-long 
celebration in this special advertising section. Tell your story to our readers and grow 
your customer base.

2017 Cost

Full Page  ( 10” x 12.25” )  full color included, no bleed:   $2,711

»  �Full page is broken down into a 1/2 page write-up and 1/2 page branding 
advertisement. 
Both the write-up and the ad information are provided by the advertiser, but can be 
designed by our graphic designer if needed.

Contact your Advertising Executive today for more information

To learn more about Star Paving Co. visit us at starpaving.com

Located in the heart of Albuquerque’s South Valley, the Hispanic 
family owned company has been recognized throughout the years 
as a Top 500 Largest Hispanic Owned Companies; Top Hispanic 
Owned Business; Top 100 Contractors in Industry; 500 Largest US 
Hispanic-Owned Company; and the Blue Chip Enterprise Award.  
They provide competitive pricing on asphalt from patchwork to 
major road paving, commercial and industrial building.  Services 
include preventative maintenance on existing parking lots, seal coats, 
excavation, asphalt paving, patching, sealing, crack repair, concrete 
paving, curb and gutters, sidewalks, driveways, ADA ramps, and any 
other concrete work associated with parking lot, roads and streets, 
throughout the State of New Mexico. Their customers include 
residential, commercial and government.  Star Paving Company 
is committed to providing superior service and quality work for 
every project “Large or Small We Do It All”.  They set our customer 
satisfaction goals high and work hard to achieve them.

Star Paving Company, founded 
in 1956 and a division of the 
Cruz Corporation is celebrating 
its 60th Anniversary.

Star Paving Company, founded 
in 1956 and a division of the 
Cruz Corporation is celebrating 
its 60th Anniversary.

 CELEBRATING 

60 YEARS   

For more information about 
Star Paving Companies 60th Anniversary Event 
contact Joe Cruz, monica@starpaving.com

505 . 877 . 0380 

Star Paving Company “Large or Small We Do All”

Join us for live entertainment by Actor and Comedian 
Steven Michael Quezada, The Riddims Burque Sol, 
and Picoso Pin-Up/Rockabilly Style Contest, kiddie land, 

raffl e, food & fun for the family.  

In addition, Star Paving Co. is having 
a raffl e to benefi t the YDI Foundation 
who supports YDI’s mission of 
“Helping Children Youth and Families 
Achieve Their Full Potential’.

SATURDAY, APRIL 23 
10AM TO 5PM 

STAR PAVING HEADQUARTERS 
3109 Love Rd. SW, Albuquerque, NM 87105

STAR PAVING CO. INVITES YOU TO 
CELEBRATE ITS 60TH ANNIVERSARY

IN BUSINESS   
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Weekly publication
Albuquerque Business First publishes weekly, 51 times a year, on Fridays. Premium positions 
are sold on a first-come basis. 

section/advertising type deadline

general display advertising position Thursday, 3pm, 8 days prior to 
publication

ad build Friday, two weeks prior to publication

cancellation Wednesday, 9 days prior to publication

camera-ready artwork due Friday, one week prior to publication

Free-standing inserts
Inserts for the weekly print edition

deadline

reservation 10 days prior to publication

delivery 7 days prior to publication

Book of Lists
The Book of Lists is published once a year. Postions are sold on a first-come basis.

section/advertising type deadline

general display advertising position October 27, 2017

cancellation cannot be canceled

camera-ready artwork due November 10, 2017

Cancellation policy
Notification of ad cancellation or a change in its schedule must be received in writing before 
space reservation deadline. Insertion canceled after reservation deadline will be billed at 
100%. Book of Lists ads are noncancellable. All advertising transactions with Albuquerque 
Business First are subject to the Business First’s advertising terms and conditions, a copy of 
which are available on our website.

PROOFS  
Limit of two proofs per ad. $25 standard charge for any change thereafter.

Deadlines and cancellations
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Digital advertising rates

Sponsorship	Ad  positions

130,000 impressions	D elivered over 30 days. Includes mobile. 

80,000 impressions	D elivered over 15 days. Includes mobile. 

Business Pulse	U pper and lower 300x250, top and bottom728x90.  Must be purchased in 
conjunction with a 130k ROS package or higher

Special Section	U pper and lower 300x250, top and bottom728x90.  Must be purchased in 
conjunction with a 130k ROS package or higher

People on the Move	U pper and lower 300x250, top and bottom728x90.  Must be purchased in 
conjunction with a 130k ROS package or higher.

Packages include 3 different ad sizes that run across our platforms: 
728 x 90, 300 x 250 and 320 x 50 (mobile unit).

A. article & homepage page top leaderboard 728 x 90      

B. article page upper island 300 x 250      

C. �mobile ad 320 x 50

D. article page business pulse logo sponsorship 88 x 31

E. article page lower island 300 x 250   

F. article page bottom leaderboard 728 x 90

G. homepage lower island 300 x 250

H. homepage people on the move logo sponsorship 88 x 31

Run of site (www.AlbuquerqueBusinessFirst.com)

digital  
volume rate $80k $60k $40k $20k $10k open rate

130,000 
impressions $2,660 $2,755 $2,857 $3,207 $3,576 $4,147

80,000 
impressions 1,774 1,837 1,909 2,131 2,391 2,764

business pulse1 SOLD OUT

people on the 
move3 1,000 1,000 1,000 1,000 1,000 1,000

homepage

article page

A

A

B

D

E

F

G

H

C
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Albuquerque Business First Morning Edition

Sign up for the Morning Edition at
www.bizjournals.com/albuquerque/promo/
albuquerque-ampm

Every morning at 8 a.m., Business First delivers the most urgent local business news to make 
sure subscribers start the day well-informed.  The double opt-in subscription reaches some 
8,000 inboxes every day.  

Morning Edition weekly rates

$80k $60k $40k $20k $10k open rate

Top Banner 
728x90 $904 $980 $1,131 $1,319 $1,507 $1,696

Top Text $415 $452 $482 $603 $678 $754

Middle Logo 
and Text $317 $339 $384 $452 $509 $565

Middle 728x90 $791 $867 $904 $1,055 $1,131 $1,319

Bottom 728x90 $422 $452 $482 $603 $678 $754

728x90 
Monthly 

Rotation*

12 mos 
$1,600

9 mos
$2,000

6 mos
$2,400

3 mos
$2,800

All costs quoted are “per week”
*Costs quoted “per month”

Ad Sizes

A. Top Banner
B. Top Text
C. Middle Logo and Text
D. Middle 728x90
E. Bottom 728x90

A

B

C

D

E
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The Afternoon Edition delivers Albuquerque Business First's top stories and news alerts to some 8,300 
email inboxes every day. Executives keep tabs on the pulse of the local business scene with a snapshot 
of each day's news.

digital volume rate $80k $60k $40k $20k $10k open rate

Top Banner 
728x90 $1,010 $1,095 $1,263 $1,474 $1,684 $1,895

Upper Logo and 
Text $463 $505 $539 $674 $758 $842

Middle 728x90 $884 $968 $1,010 $1,179 $1,263 $1,474

Middle Logo and 
Text $354 $379 $429 $505 $568 $632

Lower 728x90 $472 $505 $539 $674 $758 $842

728x90 Monthly 
Rotation*

12 mos
$1,600

9 mos
$2,400

6 mos
$2,800

3 mos
$3,200

 
Notes: All rates are net. Costs quoted are "per week" (six drops per week: Monday-Friday with a Saturday bonus Weekend Edition)

*Costs are quoted “per month”

Ad Sizes

A. Top banner 728 x 90     
B. 120x60 logo and 160 characters of text (including spaces)    
C. 120x60 logo and 160 characters of text (including spaces) 
D. Middle Logo and Text 
E. Lower 728x90 
F. 728x90 Monthly Rotation

Albuquerque Business First Afternoon Edition

Sign up for the Afternoon Edition at
www.bizjournals.com/albuquerque/promo/
albuquerque-ampm

A

B

C

D

E
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Reach executives anywhere they do business. Continuous 
brand exposure in highly visible area.  

Features

Albuquerque Business First delivers timely, unique content to a highly influential and 
engaged audience of business leaders and influencers and they are seldom far from their 
mobile devices. 

Breaking news is what we do best and what our readers have come to expect. We are 
pleased to announce an exclusive opportunity for one of our premium clients.

Quarterly 
sponsorship $9,300 Six month 

sponsorship $17,000 Annual 
sponsorship $31,000

Package includes 

•	some 13,000 opt-in subscribers

•	728x90 ad unit on the Breaking News email

•	logo placement with “sponsored by” text

Benefits

• exclusivity

• client logo and ad positioned around the latest breaking news

•	open rates that are double that of industry standards

•	minimum of seven breaking news emails each month

Details

•	The pushdown unit (970 x 418) appears for 5 seconds the first time a user comes to the 
homepage during a 7-day period, and after 5 seconds, the leave-behind ad (970 x 66) 
appears. Each additional time a user comes back to the homepage within the same 
7-day period, the leave behind ad appears.

•	The leave-behind ad has premium placement below the navigation bar and can be 
expanded if a user engages with the ad unit by hovering the cursor over it.

13,000
How many people subscribe to 
Albuquerque Business First's Breaking 
News emails.

Breaking News Sponsorship
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Homepage takeover
Reach more than 150,000 people with a high-impact 
Homepage Takeover package.
•	reach users at the "front door" of our site; a highly valuable audience

•	utilize high-impact rich media units and traditional banners

•	create a revenue opportunity in addition to the homepage pushdown

$60k $40k $20k $10k open rate

$3,362 $3,760 $4,099 $4,455 $5,007

Features

The Homepage Takeover includes three ad units (the only ads on the homepage):

A. skin 1600 x 660

B. pushdown unit 970 x 418, and leave behind 970 x 66

C. upper island 300 x 250

Package includes 

•	130,000 run of site impressions

•	Runs for 5 business days

Benefits

• exclusive, fixed high-profile positioning that captivates the business reader. 

• large format ad offers creative flexibility

• exciting graphics

• extended text

• embed video

• flash animation

• interactive feature included in slider that allows the customer to design a full page of 
creative

A B

C

A B

C
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Own all pages of the website (with the exception of the 
homepage) with our Bottom Line Sponsorship.

Cost: $1,490 per month 

First come. First serve.

Features

•	appears on all pages of the website except for the homepage

•	appears on all article and blog pages

•	the unit will limit serving to a unique user once per day

•	37,163 per month

A. Slider reminder 950x90

B. Slider expanded 950x460 (appears after user initiates the ad by clicking on it)

C. Bottom line reminder 1034x30

D. Bottom line expanded 1034x90 (appears after user initiates the ad by clicking on it)

Benefits

•	exclusive, fixed high-profile positioning that captivates the business reader.

•	leave behind brands client's message on page

•	interactive feature included in slider that allows the customer to design a full page of 
creative

• exciting graphic capability

•	embedded video capability

Details

• the Bottom Line and Slider ads appear on all pages of the website with the exception 
of the home page and sponsored pages (People on the Move, Business Pulse, Special 
Sections, How To, etc.)

•	the expanded Bottom Line ad appears when the user initiates the ad by clicking on the 
"reminder" ad

•	the expanded Slider ad appears when the user initiates the ad by clicking on the "reminder" 
ad. The entire ABF web page moves over and your ad appears. It can be a still ad or a video.

• this does NOT have to be sold with a run of site package

•	the package is a certain amount of impressions, not share of voice

B

Bottom Line and Slider Ads

B

C

A

CD
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A

D

B

C

people on the move page

homepage

weekly edition

F

E

Place your brand and message alongside respected, 
credible local business news.
People on the Move is a signature section that highlights the changes and 
advancements of professionals in the local business community.

$60k $40k $20k $10k open rate

$3,662 $3,760 $4,099 $4,455 $5,007

Features

The People on the Move Sponsorship includes:

•	logo on promotional module on the home page, throughout the website,  on article 
pages and on the Afternoon Edition	

•	100% share of voice in the section

•	logo exposure wherever People on the Move is promoted

A. top leaderboard 728 x 90      

B. upper island 300 x 250      

C. lower island 300 x 250     

D. bottom leaderboard 728 x 90

E. homepage article page logo sponsorship 88 x 31

F. article page logo sponsorship 88 x 31

Mobile 320x50

Benefits

•	exclusive opportunity to "own" a Business First signature section

•	present a platform that celebrates the upward movement and success of local 
business professionals

•	place your brand message in front of an engaged audience

•	reach decision makers during their work day

•	ROS gives you the creative flexibiliy to run up to four ads at a time 

•	opportunity to promote your key staff in print and online

People on the Move Sponsorship

F

A

F

B

C

D

E
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article page

I

homepage

H

business pulse article page

E

F

F

D

G

Take the pulse of the New Mexico business community.
The Business Pulse is an interactive survey hosted on our website in which users have the 
opportunity to vote on a poll question, comment and read what others have to say about key 
business topics. 

$60k $40k $20k $10k
open 
rate

$3,662 $3,760 $4,099 $4,455 $5,007

Features

The Business Pulse Sponsorship includes:

•	logo on promotional module on the home page and on the  
Afternoon Edition 

•	exclusive title sponsorship

•	100% share of voice in the section*

•	logo exposure wherever Business Pulse is promoted, including 
in the weekly edition

A. business pulse homepage logo sponsorship 88x31       

B. business pulse homepage bottom leaderboard 728 x 90     

C. business pulse home page top leaderboard 728 x 90

D. business pulse article page top leaderboard 728 x 90

E. business pulse article page logo sonsorship 88x31   

F. business pulse article page island 300x250

G. business pulse article page bottom island 300x250

H. business pulse article page bottom leaderboard 728 x 90

I. homepage logo sponsorship 88 x 31

J. Weekly edition logo sponsorship

Mobile 320x50

Benefits

•	150,000 run of site impressions

•	exclusive opportunity to "own" a Business First signature section

•	present a platform that celebrates the upward movement and success  
of local business professionals

•	place your brand message in front of an engaged audience

•	reach decision makers during their work day

•	ROS gives you the creative flexibiliy to run up to four ads at a time
Not available until February 2016             *6-month commitment required

Business Pulse Sponsorship

business pulse

B

A

weekly edition

I

SOLD
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Online Dimensions,  
Specs and Submission Deadlines
DIGITAL PACKAGES:
ROS Packages - Creative Due: 3 Business Days
•         �728x90 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �300x250 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color

•         �320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length, RGB 
Color

•         Click URL 
•         Additional HTML5 and Flash creative requirements info below. 

XL Banner Units
Billboard – Creative Due: 5 Business Days
•         �970x250 – GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         Click URL 
•         �Additional HTML5 and Flash creative requirements info below.

Filmstrip – Creative Due: 5 Business Days
•         �300x600 – GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         Click URL 
•         Max Flash Version 9. FPS 24. 1.1 MB additional file size allowed for host initiated video
•         Additional HTML5 and Flash creative requirements info below.

Newsletter Banners – Creative Due: 3 Business Days
•         PNG/JPG/GIF
•         Newsletter Products DO NOT support Flash Animation*
•         �Animated GIFs in email newsletters should have a first frame equivalent to a static 

image (Outlook 2007 and newer workaround)*
•         �Third Party Tags - 1x1 Impression and Click trackers may be used in addition to the 

PNG/JPG/GIF creative for tracking. 

Afternoon Edition 
•         728x90 – PNG/JPG/GIF, 200 KB max file size, 15 sec max animation length, RGB Color
•         �Text plus Logo 120x60 – GIF/JPG 80k (static image) + 255 characters of text (spaces 

included). Any clickable call to action must be at the end of the text and counts 
towards the 255 character total. (The clickable call to action may be 120 characters 
max.)

•         Click URL 

 Morning Edition
•         728x90 - PNG/JPG/GIF, 200 KB max file size, 15 sec max animation length, RGB Color
•         �Text plus Logo 120x60 – GIF/JPG 80k (static image) + 255 characters of text (spaces 

included). Any clickable call to action must be at the end of the text and counts 
towards the 255 character total. (The clickable call to action may be 120 characters 
max.)

•         Click URL 

Breaking News
•         728x90 – GIF/JPG, 200 KB max file size, 15 sec max animation length, RGB Color
•         120x60 - GIF/JPG (static image), 80k KB max file size, RGB Color
•         Click URL 

Business Pulse – Creative Due: 5 Business Days
•         �728x90 – GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �300x250 – GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         88x31 - GIF/JPG (static image), 80k KB max file size, RGB Color
•         �320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length, RGB 

Color
•         Click URL 
•         ��Additional HTML5 and Flash creative requirements info below.

Business Pulse 3+ Months – Creative Due: 5 Business Days
•         728x90 – GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length
•         300x250 – GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length
•         88x31 - GIF/JPG (static image), 80k KB max file size
•         320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length
•         Click URL 
•         Additional HTML5 and Flash creative requirements info below.

Optional Elements:
•         �970x415 Expanded – GIF/JPG/(HTML5 if third-party served), 200 KB max file size, 15 

sec max animation length, RGB Color
•         �970x66 Reminder – GIF/JPG/(HTML5 if third-party served) , 200 KB max file size, 15 sec 

max animation length, RGB Color
•         Close button on expanded pushdown, initiated by click
•         �Uninitiated expanded panel closes automatically and collapsed ad provides expand 

button that can be initiated with a click
•         Skin- 1600x660 - JPG/GIF, 200k max file size, RGB Color
•         Skin Template: Homepage Skin Temp late
•         Click URL 

All ads must created to the specs outlined in this guide. Especially memory size limits. Or they will not be run until they have been corrected and resubmitted.  
Need Help? If you have any questions or concerns about preparing your ad, please contact our graphic designer, Natalie Newton, at 505.348.8311, or email natalienewton@bizjournals.com.
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People on the Move – Creative Due: 5 Business Days
•         �728x90 – GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �300x250 – GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB �Color
•         88x31 - GIF/JPG (static image), 80k KB max file size, RGB Color
•         �320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length, RGB 

Color
•         Click URL 
•         Additional HTML5 and Flash creative requirements info below.

Homepage Takeover – Creative Due: 5 Business Days
•         �970x415 Expanded – GIF/JPG/(HTML5 if third-party served), 200 KB max file size, 15 

sec max animation length, RGB Color
•         �970x66 Reminder – GIF/JPG/(HTML5 if third-party served), 200 KB max file size, 15 sec 

max animation length, RGB Color
•         Close button on expanded pushdown in upper-right hand corner, initiated by click
•         �Uninitiated expanded panel closes automatically and collapsed ad provides expand 

button that can be initiated with a click
•         Skin- 1600x660 - JPG/GIF, 200k max file size, RGB Color
•         �Skin Template: Homepage Skin Temp late (Reps/Markets: Please download the 

template from the link and attach it when sending specs to your client. You can only 
open this link if you have Photoshop. Designers will have this software, so they  will be 
able to open and use.)

•         �728x90 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 
RGB Color

•        � �300x250 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 
RGB C�olor

•         �320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length, RGB 
Color

•         Click URL 
•         Additional HTML5 and Flash creative requirements info below.

The Bottom Line – Creative Due: 5 Business Days
•         �1034x90 Expanded – GIF/JPG/(HTML5 if third-party served), 200 KB max file size, no 

animation, RGB Color
•         �1034x30 Reminder – GIF/JPG/(HTML5 if third-party served), 200 KB max file size, no 

animation, RGB Color
•         Click URL 
•         �Additional HTML5 and Flash creative requirements info below.

Slider – Creative Due: 5 Business Days - Updated 5/18/15
•         �970x90 Footer – GIF/JPG/(HTML5 if third-party served), 200 KB max file size, no 

animation
•         �970x550 Full Page – GIF/JPG/(HTML5 if third-party served), 200 KB max file size, 15 

sec max animation length
•         Click URL 
•         Additional HTML5 and Flash creative requirements info below
•         �Reps - If your client is using an in-banner video, please see and include in-banner 

video specs. 

Expanding Ads – Creative Due: 5 Business Days
•         �728x90 to 728x315 - GIF/JPG/(HTML5 if third-party served) , 200 KB max file size, 15 

sec max animation length, RGB Color. Expansion must be user initiated.
•         �300x250 to 600x250 - GIF/JPG/(HTML5 if third-party served), 200 KB max file size, 15 

sec max animation length, RGB Color. Expansion must be user initiated.
•         Click URL 
•         �Additional HTML5 and Flash creative requirements info below.

Editorial Special Sections – Creative Due: 5 Business Days
Editorial Client creative
•         �728x90 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �300x250 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length, RGB 

Color
•         120x60 - GIF/JPG (static image), 80k KB max file size, RGB Color
•         Click URL 
•         Additional HTML5 and Flash creative requirements info below.

Advertorial Creative
•         �728x90 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �300x250 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length, RGB 

Color
•         120x60 - GIF/JPG (static image), 80k KB max file size, RGB Color
•         Click URL 
•         Additional HTML5 and Flash creative requirements info below.

Online Dimensions,  
Specs and Submission Deadlines (continued)

All ads must created to the specs outlined in this guide. Especially memory size limits. Or they will not be run until they have been corrected and resubmitted.  
Need Help? If you have any questions or concerns about preparing your ad, please contact our graphic designer, Natalie Newton, at 505.348.8311, or email natalienewton@bizjournals.com.
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Targeted Content – Creative Due: 5 Business Days
Website Placements
•         �728x90 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �300x250 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length, RGB 

Color
•         120x60 - GIF/JPG (static image), 80k KB max file size, RGB Color
•         Click URL 
•         Additional HTML5 and Flash creative requirements info below.

Content Publishing/Native – Creative Due: 2 Weeks
Native Content (Due 2 Weeks)
•         2 Articles per month with publish dates
•         Option to submit photos and author bylines
•         Submit all content to digital@bizjournals.com
•         Articles should be between 500-700 words
          �	� See additional best practices here: Native Best Practices and FAQ_The Business 

Journals.docx

Website Placements – (Due 3 Business Days)
•         �728x90 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �300x250 - GIF/JPG/Flash/HTML5, 200 KB max file size, 15 sec max animation length, 

RGB Color
•         �320x50 - GIF/JPG/Flash/HTML5, 50 KB max file size, 15 sec max animation length, RGB 

Color
•         Click URL 
•         Additional HTML5 and Flash creative requirements info below.
       
Audience Extension – Creative Due: 3 Business Days
•         �728x90 - GIF/JPG/Flash/HTML5, 40 KB max file size, 15 sec max animation length. 

Looping must stop at 15 seconds, RGB Color 
•         �300x250 - GIF/JPG/Flash/HTML5, 40 KB max file size, 15 sec max animation length. 

Looping must stop at 15 seconds, RGB Color
•         Click URL 

•         Additional HTML5 and Flash creative requirements info tbelow.

Table of Experts - Assets Due: 5 Business Days
•         Minimum of three experts
•         �970x250 – GIF/JPG/Flash/HTML5, 200 KB max file size, 30 sec max animation length, 

RGB Color

•         Max Flash Version 9. FPS 24. 2.2 MB additional file size allowed for host initiated video
•         URL to article (content is loaded on your site by your local editorial team)
•         Sponsor head shots. No specs, they will be resized as needed
•         Print Edition in .pdf  form (this is where we will pull sponsor names and companies)
•         Click URL 
•         Additional HTML5 and Flash creative requirements info below.

In-Banner Video – Creative Due: 5 Business Days
•         �Can only be implemented in expanded ads and/or the following sizes: 300x600, 

300x2�50, 970x250
•         2MB max file size
•         �15 sec max for AUTO video play (the full video may be longer, but must pause after 15 

seconds if auto-plays).
•         There are 3 ways we can accept in-banner videos, in order of preference:
	 Youtube link (bizjournals embeds youtube player)
	 3rd party tags (client works with 3rd party ad server to host video on their end)
	 Video file (bizjournals hosts on our end)
	� File Formats supported: .mov, .wmv, .avi, .mp4. -- 2MB max file size, 15 sec max 

animation length
•         GIF/JPG backup, 200KB max file size.
•         Click URL
•         �NOTES: The in-banner video may fill up the entire desired ad space OR the client 

could provide a static .jpeg/.gif of the respective ad space, with a clearly defined 
placeholder indicating where the video should be placed within the ad. 

Pre-roll Video – Creative Due: 5 Business Days
Hosting Bizjournals (recommended) uses the VAST Inline Streaming creative type. Send us 
your video and click url and we host the file for you and provide performance metrics.
•         Format: MP4 preferred (MOV can be converted to MP4 by The Business Journals).
•         15 sec max animation length
•         File size: 15 MB max
•         Player: 576 Width x 324 Height Max dimensions
•         Aspect Ratio: 4:3 (standard full screen) or 16:9 (widescreen/letterbox)
•         Frame Rate: Minimum 15 FPS (recommended)
•         Individual third party tracking urls can be accepted for the following metrics:
	� |mpressions, clicks, video start, first quartile, midpoint, third quartile, video 

completes, mute, pause, rewind, full screen

Interstitials – Creative Due: 5 Business Days
•         �660x440 Interstitial – GIF/JPG/Flash/HTML5, 200 KB max file size, 10 sec max 

animation length

Online Dimensions,  
Specs and Submission Deadlines (continued)

All ads must created to the specs outlined in this guide. Especially memory size limits. Or they will not be run until they have been corrected and resubmitted.  
Need Help? If you have any questions or concerns about preparing your ad, please contact our graphic designer, Natalie Newton, at 505.348.8311, or email natalienewton@bizjournals.com.
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The following terms and conditions govern all enti-
ties that place advertising (“Advertiser”), either direct-
ly or through an agent (“Agency”), with publications 
(“Business Journal(s)”), digital Business Journal publi-
cations (“Digital Editions”), websites and mobile sites 
(“Websites”) and applications (“Apps”) and any other 
service (collectively, together with Business Journals, 
Digital Editions, Websites and Apps, the “Service”) 
published and/or owned, licensed or operated by or on 
behalf of American City Business Journals (“Publisher”).  
The placement of advertising in any Publisher Service 
constitutes Advertiser’s (and, if applicable, Agency’s) 
agreement to these terms. These terms and condi-
tions may be modified from time to time by Publisher; 
additional placement of advertising will constitute 
Advertiser’s (and, if applicable, Agency’s) agreement to 
any such modifications.

I.  DEFINITIONS

A. 	“Dollar Volume Discount” is determined by combin-
ing the dollar value of print and digital insertions in the 
Business Journal(s) plus sponsorships, within the con-
tract period. Contract begins with the date of first inser-
tion and must be fulfilled within a 12-month period. Book 
of Lists and pre-printed inserts may also be included 
as part of your volume contract. Contracts guarantee 
the volume rate earned and ad sizes may vary during 
contract period. Refer to the column under the volume 
for rate of desired size. Rates subject to change during 
contract period. Rate increases are effective January 1, 
and all advertisers’ rates change on that date.

B.	 “Short Rate” is the difference between the rate 
charged on the contracted dollar volume and the higher 
rate based on the reduced dollar volume of advertise-
ments actually published and paid for.

II. TERMS AND CONDITIONS APPLICABLE TO 
ADVERTISING PLACED IN ANY PUBLISHER SERVICE

A. 	Publisher’s Right To Reject, Cancel or 
Terminate Orders: Publisher reserves the right at 
its absolute discretion, and at any time, to cancel 
any advertising order or reject any advertising copy, 
whether or not the same has already been acknowl-
edged and/or previously published, displayed, per-
formed or transmitted (collectively referred to herein 
as “Published” or “Publish”), including, but not limited 
to, for reasons relating to the content of the advertise-
ment or any technology associated with the advertise-
ment.  In the event of such cancellation or rejection by 
Publisher, advertising already run and to be run shall 
be paid for at the rate that would apply if the entire 
order were Published and no Short Rate will apply. 
Publisher, at its absolute discretion, may terminate 

its relationship with Advertiser and/or Agency for the 
breach of any of the terms hereof, including without 
limitation a breach based on the failure on the part of 
either Advertiser or Agency to pay each bill by its due 
date.  Should Publisher terminate its relationship with 
Advertiser and/or Agency, a Short-Rate may apply and 
all charges incurred together with Short-Rate charges 
shall be immediately due and payable.  Furthermore, 
in the event Advertiser or Agency breaches, Publisher 
may, in addition to its other remedies, (a) cancel its 
recognition of Agency, thereby causing Agency to lose 
claim to any commission for any further advertising 
placed with Publisher on behalf of Advertiser or any 
other client of Agency, and/or (b) refuse to Publish any 
or all of Advertiser’s advertising.

B. 	Advertiser’s Failure to Run Advertising/
Short-Rate: All agreements for advertising Dollar 
Volume Discounts require that the specified dollar 
volume of advertisements be Published within a speci-
fied period and be promptly paid for.  In the event of 
Advertiser’s or its Agency’s cancellation of any portion 
of any advertising order/contract or failure to have 
Published and paid for the specified dollar volume of 
advertisements, or if at any time Publisher in its reason-
able judgment determines that Advertiser is not likely 
to Publish and pay for the total amount of advertising 
specified during the term of the agreement, any rate 
discount will be retroactively nullified, including for 
previously Published advertisements, and may result in 
a Short-Rate.  In such event, Advertiser and/or Agency 
must reimburse Publisher for the Short-Rate within 30 
days of invoice therefor and Advertiser will thereafter 
pay for advertising at the open rate or at the earned 
rate(s) as applicable.  Any merchandising program 
executed by Publisher in reliance on advertising that is 
cancelled will be paid for by Advertiser at the fair mar-
ket rate for such program.  Advertising credits (for any 
earned advertising Dollar Volume Discount adjustments 
for advertising run in excess of specified schedule) 
will only be earned if all advertising is paid for by the 
due date.  Advertising credits must be used by the 
Advertiser within six months after the end of the period 
in which they were earned. Any portion of such advertis-
ing credits unused at the expiration of the foregoing six 
month period shall be expired and Publisher shall not 
have any further obligation to Advertiser and/or Agency 
with respect thereto. 

C.	 Restrictions on Advertiser’s Cancellation 
of Advertising Orders: No changes in orders or 
cancellations are accepted unless received before the 
specified closing dates, which vary by product and 
are set forth in Publisher’s rate card and web site.  No 
changes in orders or cancellations may be considered 
executed unless acknowledged in writing by Publisher.  

Terms and conditions Orders not cancelled as of these closing dates will be 
billed, even though Advertiser fails to furnish copy, digi-
tal files or film.  When change of copy or artwork is not 
received by the closing date, copy run in previous issues 
will be published.  Should Publisher agree to cancel an 
existing work order, Advertiser will be responsible for 
the cost of any work performed or materials purchased 
on behalf of Advertiser, including the cost of services, 
paper and/or printing.  

D.	 Advertising Positioning at Publisher’s 
Discretion: Orders for advertising containing restric-
tions or specifying positions, facings, editorial adja-
cencies or other requirements may be accepted and 
Published but such restrictions or specifications are at 
Publisher’s sole discretion.  

E.	 Labeling of Advertisements: Advertisements 
that simulate or resemble, or otherwise might not 
be obviously distinct from, editorial content must be 
clearly identified and labeled “ADVERTISEMENT” or any 
other label as determined by Publisher at the top of the 
advertisement, and Publisher may, in its discretion, so 
label such material and/or otherwise distinguish the 
style and/or presentation of such material.

F.	 Inserts: An accurate copy of any furnished insert 
must be submitted to Publisher for review prior to 
the printing of the insert.  Publisher’s review and/or 
approval of such copy does not release or relinquish 
Advertiser/Agency from its responsibilities hereunder.  
Publisher is not responsible for errors or omissions in, or 
the production quality of, furnished inserts.  Advertiser 
and/or Agency shall be responsible for any additional 
charges incurred by Publisher arising out of Advertiser 
and/or Agency’s failure to deliver furnished inserts 
pursuant to Publisher’s specifications.  In the event 
that Publisher is unable to Publish the furnished insert 
as a result of such failure to comply, Advertiser and/or 
Agency shall nevertheless remain liable for the space 
cost of such insert.

G. 	Errors in or Omissions of Advertisements: 
In the event of Publisher’s errors in or omissions of any 
advertisement(s), Publisher’s liability shall be limited to 
a credit of the amount paid attributable to the space of 
the error/omission (in no event shall such credit exceed 
the total amount paid to Publisher for the advertise-
ment), and Publisher shall have no liability unless the 
error/omission is brought to the Publisher’s attention 
no later than 60 days after the advertisement is first 
Published. However, if a copy of the advertisement 
was provided or reviewed by Advertiser, Publisher 
shall have no liability.  In no event will Publisher have 
any liability for errors or omissions caused by force 
majeure or errors in key numbers. In the event of 
a suspension of print publication due to computer, 
software, or network malfunction, congestion, repair, 
strike, accidents, fire, flood, storms, terrorist attacks, 
acts of war or any other cause or contingencies or force 
majeure beyond the reasonable control of Publisher, 
it is agreed that such suspension shall not invalidate 

any advertising agreement but a) will give Publisher 
the option to cancel any advertising agreement, or if 
Publisher does not do so, b) upon resumption of print 
publishing, the agreement shall be continued and 
Publisher will have no liability for any errors or omis-
sions or any damages or missed impressions caused by 
such suspension.  IN NO EVENT WILL PUBLISHER HAVE 
ANY LIABILITY FOR ANY ADVERTISING CREATIVE OR 
PRINTING COSTS, ADMINISTRATIVE COSTS, AND/OR 
CONSEQUENTIAL, INDIRECT, INCIDENTAL, PUNITIVE, 
SPECIAL OR EXEMPLARY DAMAGES WHATSOEVER, 
INCLUDING WITHOUT LIMITATION, DAMAGES FOR 
LOSS OF PROFITS, BUSINESS INTERRUPTION, LOSS OF 
INFORMATION AND THE LIKE.

H. Trademarks: The titles and logos of the Business 
Journals and other publications Published by American 
City Business Journals, as well as the Websites and Apps 
Published or used by American City Business Journals, 
are registered trademarks and/or trademarks protected 
under common laws.  Neither the titles nor the logos 
may be used without the express written permission of 
American City Business Journals.

I. 	Warranties; Indemnification: Advertiser and 
its Agency, if there be one, each represent and warrant 
that: (i) Advertiser’s websites, mobile sites, applications, 
and/or similar services that are associated with advertis-
ing purchased under an IO shall contain all necessary 
consumer disclosures required by applicable federal, 
state and local laws, rules and regulations, includ-
ing, but not limited to, a conspicuous link to a clear, 
accurate and up-to-date Privacy Policy (and Advertiser 
shall not violate the terms of such disclosures) that: (a) 
discloses (1) the usage of third party technology; (2) the 
participation of third party service providers; and (3) 
the data collection and usage by such service providers 
and from such third party technology; and (b) complies 
with all applicable privacy laws, rules and regulations; 
(ii) it will not merge personally identifiable information 
with information previously collected as non-personally 
identifiable without robust notice of, and the end-user’s 
prior affirmation (i.e., “opt-in”) consent to, that merger; 
and (iii) any advertising or other material (including, 
but not limited to, product samples) submitted by 
Advertiser or Agency and/or created by Publisher on 
behalf of Advertiser or Agency, and any material to 
which such advertisement or other material links or 
refers, complies with all applicable laws and regula-
tions and does not violate the personal or proprietary 
rights of, and is not harmful to, any person, corporation 
or other entity.  As part of the consideration to induce 
Publisher to Publish such advertisement, Advertiser and 
its Agency, if there be one, each agrees jointly and sev-
erally to defend, indemnify and hold harmless Publisher, 
its parent, subsidiaries and affiliates, and each of their 
officers, directors, members, employees, contractors, 
licensees, agents,  representatives, successors and 
assigns against any and all liability, loss, damage, and 
expense of any nature including, but not limited to, 
attorneys’ fees (collectively, “Losses”) arising out of any 
actual or potential claims for libel, invasion of privacy, 
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Terms and conditions continued
harm, copyright, patent, or trademark infringement, 
and/or any other actual or potential claims or suits that 
may arise out of (a) the copying, printing, publishing, 
displaying, performing, distributing or transmitting of 
such advertisement; (b) any violation of the CAN-SPAM 
Act or other laws relating to Advertiser’s advertise-
ments, including, but not limited to, commercial mes-
sages e-mailed on Advertiser’s behalf by Publisher; (c) 
the loss, theft, use, or misuse of any credit/debit card 
or other payment, financial, or personal information; (d) 
the products and/or services promoted, sold, presented 
and/or contained in Advertiser’s advertisements; and/
or (e) a breach or alleged breach of its covenants, war-
ranties and obligations under these advertising rate 
card contract terms and conditions.  If the Publisher 
participated in the creation of an advertisement, the 
Publisher will indemnify Advertiser in connection with 
potential claims only to the extent it has agreed to do so 
in writing.

J. 	Responsibility for Payment of Advertising 
Bills: In the event an order is placed by an Agency 
on behalf of Advertiser, such Agency warrants and 
represents that it has full right and authority to place 
such order on behalf of Advertiser and that all legal 
obligations arising out of the placement of the adver-
tisement will be binding on both Advertiser and Agency.  
Advertiser and its Agency, if there be one, each agrees 
to be jointly and severally liable for the payment of 
all bills and charges incurred for each advertisement 
placed on Advertiser’s behalf.  Advertiser authoriz-
es Publisher, at its election, to tender any bill to 
Agency, and such tender shall constitute due notice to 
Advertiser of the bill and such manner of billing shall in 
no way impair or limit the joint and several liability of 
Advertiser and Agency.  Any bill tendered by Publisher 
shall constitute an account stated unless written objec-
tion thereto is received by Publisher within ten (10) days 
from the rendering thereof.  Payment by Advertiser 
to Agency shall not discharge Advertiser’s liability to 
Publisher.  The rights of Publisher shall in no way be 
affected by any dispute or claim between Advertiser 
and Agency. Advertiser and Agency agree to reimburse 
Publisher for its costs and attorneys’ fees in collecting 
any unpaid advertising charges. Advertiser confirms 
that it has appointed Agency, if one is specified, to be 
its authorized representative with respect to all matters 
relating to advertising placed on Advertiser’s behalf 
with the understanding that Agency may be paid a com-
mission.

K. 	No Assignment of Advertising: Advertiser and 
its Agency may not use any advertising space either 
directly or indirectly for any business, organization, 
enterprise, product, or service other than that for which 

the advertising space is provided by Publisher, nor may 
Advertiser or Agency authorize any others to use any 
advertising space.

L.	 Republication of Advertisements: Advertiser 
and Agency agree that any submitted advertisements 
Published in any Service hereunder, may, at Publisher’s 
option, be republished, re-performed, retransmitted 
or otherwise reused by Publisher or its agents in any 
form in whole or in part in all media now in existence 
or hereafter developed, whether or not combined with 
material of others.  The copyright in any advertisement 
created by Publisher is owned by Publisher and may not 
be otherwise used by Advertiser or third parties without 
Publisher’s prior written consent.

M.	 Advertising Rates: Publisher’s Business Journal 
rates contained in advertising orders that vary from 
the rates listed herein shall not be binding on Publisher 
and the advertisements ordered may be inserted and 
charged for at the actual schedule of rates.  Publisher’s 
Business Journal rates and units of space are effective 
January 2015.  Announcement of any changes in rates 
will be made thirty (30) days in advance of the clos-
ing date for the first issue affected by such new rates.  
Rates will be honored by Publisher until the current 
contract expires.  Advertising rates are not contingent 
on Business Journal reaching any circulation or reader-
ship level that may be represented in Business Journal’s 
marketing materials. 

N.	 Special Publications: Certain special publica-
tions (e.g., The Book of Lists) produced and published 
by the Business Journals carry special rates and are 
non-cancellable once an agreement is signed.

O. 	Terms of Sale: Payment is due thirty (30) days 
from the date of invoice.  All advertising production 
fees (if any) shall be billed and are immediately due in 
full within the first month of the advertising campaign.  
Interest may, at Publisher’s discretion, be charged at a 
rate of 1.5% per month on past due balances.  Publisher 
may at its option require cash in advance with order or 
change payment terms.

Q.	 Disclaimer: PUBLISHER DISCLAIMS ALL 
WARRANTIES AND/OR GUARANTEES, EXPRESS 
OR IMPLIED, INCLUDING, BUT NOT LIMITED TO, 
WARRANTIES FOR NONINFRINGEMENT, ACCURACY, 
AVAILABILITY, UPTIME, MERCHANTABILITY AND/
OR FITNESS FOR ANY PARTICULAR PURPOSE IN 
CONNECTION WITH THE DISPLAY, PERFORMANCE AND 
TRANSMISSION OF ADVERTISEMENTS ON PUBLISHER’S 
SERVICES.  Without limiting the generality of the forego-
ing, Publisher disclaims all warranties and guarantees 
with respect to its Services, including, without limita-

tion, warranties and/or guarantees relating to: (a) the 
positioning or placement of advertisements on the 
Services, (b) advertising results on the Services; and 
(c) the accuracy of audience data, including, but not 
limited to, audience demographic data, audience size/
reach data, etc. with respect to the Services.

R.	 Entire Agreement: The foregoing terms and 
conditions (and the Additional Terms set forth below) 
shall govern the relationship between Publisher and 
Advertiser and/or Agency.  Publisher has not made 
any representations to Advertiser or Agency that are 
not contained herein.  Unless expressly agreed to in 
writing and signed by an officer or senior executive of 
Publisher, no other terms or conditions in contracts, 
orders, copy, or otherwise will be binding on Publisher. 
Failure by Publisher to enforce any of these provisions 
shall not be considered a waiver of such provision.

III. ADDITIONAL TERMS AND CONDITIONS 
APPLICABLE TO DIGITAL ADVERTISING PLACED ON 
PUBLISHER’S WEBSITES AND APPS

The placement of digital advertising on any of 
Publisher’s Websites and Apps constitutes Advertiser’s 
(and, if applicable, Agency’s) agreement to the follow-
ing terms: (These terms and conditions may be modified 
from time to time by Publisher; additional placement of 
digital advertising will constitute Advertiser’s (and, if 
applicable, Agency’s) agreement to any such modifica-
tions.)

A.	 Section II Advertising Terms and 
Conditions: For the purpose of clarification, the 
terms and conditions set forth in Section II above 
also apply to all digital advertisements Published on 
Publisher’s Websites and Apps. 

B.	 Interactive Advertising Bureau Standard 
Terms and Conditions: Except to the extent modi-
fied below, the Interactive Advertising Bureau Standard 
Terms and Conditions for Internet Advertising for Media 
Buys One Year or Less, Version 3.0 - Dec 2009 (found at 
http://www.iab.net/media/file/IAB_4As-tsandcs-FINAL.
pdf) (“IAB Terms”) shall also apply to all digital adver-
tisements Published on Publisher’s Websites and Apps.  
To the extent the IAB Terms directly conflict with or 
are inconsistent with Sections III(A) or III(C) herein, 
Sections III(A) and III(C) shall govern with respect to 
digital advertising placed on Publisher’s Websites and 
Apps.  The IAB Terms are hereby modified as follows:

(i)	 Section II(d) of the IAB Terms is hereby modified 
by changing 24 hours to two (2) business days.

(ii) 	Section IX(c) of the IAB Terms is hereby modi-
fied by deleting the following in the last sentence: 
“provided that if Media Company has reviewed 
and approved such Ads prior to their use on the 
Site, Media Company will not immediately remove 

such Ads before making commercially reasonable 
efforts to acquire mutually acceptable alternative 
Advertising Materials from Agency.”

C.	 Additional Digital Advertising Terms & 
Conditions

1. Impression Guarantees: Publisher makes no 
guarantee or representation as to the quantity and/or 
quality of visits, impressions, circulation, or other usage 
of Publisher’s Websites or Apps or of the advertisement, 
or as to the use of any particular tracking or information-
gathering devices, unless Publisher expressly agrees 
otherwise in writing.  Advertiser and Agency acknowl-
edge and agree that advertisements and ad impressions 
Published on Publisher’s Websites and/or Apps may 
be viewed by end users located in and/or outside the 
United States.  

2.	 Errors in or Omissions of Advertisements: 
In the event of Publisher’s errors in or omissions of any 
advertisement(s) on its Websites or Apps (including, but 
not limited to, errors or omissions involved in convert-
ing Advertiser’s ads into an App), Publisher’s sole liabil-
ity shall be limited to a credit of the amount paid attrib-
utable to the space of the error (in no event shall such 
credit exceed the total amount paid to Publisher for 
the advertisement), and Publisher shall have no liability 
unless the error/omission is brought to the Publisher’s 
attention no later than 5 days after the advertisement is 
first Published. However, if a copy of the advertisement 
was provided or reviewed by Advertiser, Publisher shall 
have no liability.  IN NO EVENT WILL PUBLISHER HAVE 
ANY LIABILITY FOR ANY ADVERTISING CREATIVE OR 
PRINTING COSTS, ADMINISTRATIVE COSTS, AND/OR 
CONSEQUENTIAL, INDIRECT, INCIDENTAL, PUNITIVE, 
SPECIAL OR EXEMPLARY DAMAGES WHATSOEVER, 
INCLUDING WITHOUT LIMITATION, DAMAGES FOR 
LOSS OF PROFITS, BUSINESS INTERRUPTION, LOSS OF 
INFORMATION AND THE LIKE.

3.	 Additional Advertiser Warranties; 
Indemnities: In addition to the warranties set forth 
in Section II above, Advertiser and its Agency, if there 
be one, each represent and warrant that: (i) none of the 
advertisements, ad tags (if any) or any other materials 
provided to Publisher for display on its Websites or Apps 
cause the download or delivery of any software applica-
tion, executable code, any virus or malicious or social 
engineering (e.g., phishing) code or features; (ii) it will 
not conduct or undertake, or authorize any third party to 
conduct or undertake, any unlawful or improper actions 
in connection with the Websites or Apps, including, 
but not limited to, generating automated, fraudulent or 
otherwise invalid clicks or impressions on Publisher’s 
Websites or  Apps, or collecting data contrary to appli-
cable laws or regulations or Publisher’s Privacy Policy 
and/or these terms and conditions or Publisher’s Third 
Party Data Collection Policy (referenced in Section 5 
below); and (iii) it will comply with all applicable self 
regulatory behavioral targeting principles, including, 



Page 26 of 26   albuquerque business first  »  2017 rates and products

Terms and conditions continued
but not limited to, the Digital Advertising Alliance and 
Network Advertising Initiative self regulatory behavioral 
targeting principles. In addition to the indemnification 
obligations of Advertiser/Agency set forth in Section 
II above, Advertiser and its Agency, if there be one, 
each agrees jointly and severally to defend, indem-
nify and hold harmless Publisher its parent, subsidiar-
ies and affiliates, and each of their officers, directors, 
members, employees, contractors, licensees, agents, 
representatives successors and assigns against any and 
all Losses (as defined in Section II above) that may arise 
from or relate to: (a) the linkage of any advertisement on 
Publisher’s Website and/or Apps to other material; or (b) 
a breach or alleged breach of Advertiser’s warranties set 
forth in this Section 3.       

4.	 Additional Disclaimer: In addition to the dis-
claimers set forth in Section II above, and without limit-
ing the generality of the foregoing, Publisher disclaims 
all warranties and guarantees with respect to its Websites 
and Apps, including, without limitation, warranties and/
or guarantees relating to: (a) the availability, uptime and 
delivery of any impressions or advertisements on any 
of Publisher’s Websites or Apps; and (b) the quantity, 
quality or frequency of clicks or click-through rates of 
advertisements on the Websites and Apps.  Advertiser 
acknowledges that third parties other than Publisher 
may generate automated, fraudulent or otherwise 
invalid/improper impressions, conversions, inquiries, 
clicks or other actions on Advertiser’s advertisements 
displayed on Publisher’s Websites or Apps.  As between 
Advertiser and Publisher, Advertiser accepts the risk 
of any such improper actions.  Advertiser’s exclusive 
remedy for such suspected improper actions is for 
Advertiser to request a refund relating to its impacted 
advertisements in the form of advertising credits on the 
applicable Website or App within thirty (30) days from 
the end of the calendar month in which such advertise-
ment is initially displayed on the applicable Website or 
App.  Any advertising credit refunds in connection with 
the Advertiser’s aforementioned requests are within the 
sole discretion of Publisher.  

5.	 Data Collection: To the extent Advertiser and/
or Agency collects or obtains data from any Publisher 
owned or operated Website or App, whether collected 
or received via an advertising unit, widget, pixel tag, 
cookie, clear gif, HTML, web beacon, script or other 
data collection process, including without limitation 
“clickstream” or “traffic pattern” data, or data that oth-
erwise relates to usage of the Website and/or App, user 
behavior, and/or analytics, Advertiser and/or Agency is 
subject to the then-current version of Publisher’s Third 
Party Data Collection Policy, which is incorporated 

herein by reference (a copy of which is available upon 
request).

6.	 MakeGoods: All makegoods relating to digital 
advertising on Publisher’s Websites and Apps shall be 
determined by Publisher in accordance with Publisher’s 
makegood policy.


